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LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT. 


OPEN THE EYES AND EARS OF THE WORLD 


TO THE EXCITEMENT OF ‘MARY POPPINS’ 


In 16mm black-and-white. All contain open end for live tag. 
AVAILABLE THROUGH YOUR NEAREST BUENA VISTA REPRESENTATIVE 


60-SECOND » } each contains 8 seconds silent end for local live 
s | tag over reduced sound level of music and effects. 


POP-601K 


_ NARR: “Light up the sky! It’s the entertain- 
ment thrill of a lifetime! MARY POPPINS. 
Walt Disney’s newest and most delightfully 
entertaining motion picture.” 


This spot opens with the rooftop scenes, fea- 
turing the sweeps, Admiral Boom, Bert and 
Mary Poppins. Spot ends with scenes of Bert 
dancing with the animated penguins, tea 
party on the ceiling and Mary Poppins as she 


- floats up from the Banks’ house. 


_ NARR: “Watch for the motion picture ac- 
_ claimed by everyone as Walt Disney’s great- 
est achievement...” 


_ POP-602K 
“‘Super-cali-fragilistic-expiali-docious!"” 


NARR: “It’s Julie Andrews and Dick Van 
Dyke with the year’s biggest word in motion 
picture entertainment MARY POPPINS.” 


Mary Poppins and Bert open this spot as 
they dance and sing with the animated 
“Pearlie” band, Super-cali-fragilistic-expiali- 
docious. Mr. Banks explains: “It’s that Pop- 
pins woman. From the moment she stepped 
in this house, things began to happen to me!” 
This spot ends with scenes of Mary Poppins 
and Bert with the animated farm animals 
singing “It’s A Jolly Holiday For Mary”. 


POP-603K 


NARR: “See Walt Disney’s MARY POPPINS. 
The fabulous adventures of the world’s most 
charming and delightfully eccentric heroine.” 


This spot opens with the reactions of Jane, 
Michael and Bert as they watch Mary Pop- 
pins pop out of a chimney and float down to 
the rooftop. The cook yells: “Ahh... they’re 
at it again.”’ Mary Poppins, Jane and Michael 
go sliding by on the banister. The spot ends 
with scenes of Bert floating to the ceiling to 
greet Uncle Albert and Bert dancing on the 
rooftop with the sweeps. 


NARR: “See Julie Andrews and Dick Van 
Dyke in Walt Disney’s MARY POPPINS.” 


POP-604K 


Bert: ‘‘Step in time! ... Step in time!’’ 


NARR: “Step in time to see Walt Disney’s 
first big original screen musical MARY 
POPPINS. Starring Broadway’s own Julie 
Andrews and that versatile funny man, Dick 
Van Dyke.” 


This spot opens with various shots of the 
Sweeps popping out of chimneys. Jane, 
Michael, Mr. and Mrs. Banks singing “Let’s 
go fly a kite, up to the highest height.” Ani- 
mated farm animals, Bert and Mary Poppins 
singing: “It’s A Jolly Holiday With Mary.” 
The spot ends with Mary Poppins and Bert 
dancing with the animated “Pearlie” band. 


NARR: “See the motion picture acclaimed by 
everyone as Walt Disney’s greatest achieve- 
ment MARY POPPINS coming to a theatre 
near you.” 


20 SECOND » [ each contains 5 second 

» | silent end for local live tag. 
POP-201K — NARR: “Light up the sky! It’s the entertainment 
thrill of a lifetime — Walt Disney’s MARY POPPINS, starring Julie 


Andrews and Dick Van Dyke. See the motion picture acclaimed as 
Walt Disney’s greatest achievement MARY POPPINS.” 


Admiral Boom gives the signal to fire his rooftop cannon. Rockets fill 
the sky and the sweeps must run for cover. Bert golfs one of the 
rockets back at Admiral Boom. The spot ends with Mary Poppins 
sliding up the banister, Bert dancing with the animated penguins and 
Mary Poppins floating through the air holding her open umbrella. 


POP-202K — NARR: “Julie Andrews and Dick Van Dyke with the 
big word in motion picture entertainment from Walt Disney... 
MARY POPPINS. A musical, magical, marvel of whimsical fun and 
fantasy. See MARY POPPINS.” 


Super-cali-fragilistic-expiali-docious ! 


Mary Poppins and Bert sing and dance with the animated “Pearlie” 
band. Mary Poppins, Jane, Michael and Bert ride the carousel horses. 
Spot ends with Bert floating to the ceiling to greet Uncle Albert and 
Mary Poppins with the sweeps on the rooftop. 


POP-203K — NARR: “Yes, the wildly wondrous things that happen 
when Mary Poppins makes the scene, only Walt Disney could possibly 
bring to the screen. See Julie Andrews and Dick Van Dyke in Walt 
Disney’s MARY POPPINS.” 


Bert opens this spot in his crazy band uniform and bangs his head 
with a cymbal. Mary Poppins slides up stairs on the banister as Jane 
and Michael watch through the railings. The spot ends with Mary 
Poppins, Jane, Michael and Bert riding carousel horses over the 
countryside. 


POP-204K — NARR: “Step in time to Walt Disney’s first big 
original screen musical MARY POPPINS. See Julie Andrews and 
Dick Van Dyke in Walt Disney’s MARY POPPINS.” 

Sweeps pop out of chimney pipes and yell “Cheroo.” Bert calls out 
“Step in Time!”? Mary Poppins and Bert as animated deer run by 
them. Mary Poppins and Bert dance with the “Pearlie” band. Spot 
ends with Mary Poppins flying away looking back and down. 


8 SECOND « | contains 4 second silent 
2 » § end for local live tag. 
POP-801K ID — NaRR: “See Julie Andrews and Dick Van Dyke 


in the motion picture acclaimed as Walt Disney’s greatest achieve- 
ment. See Walt Disney’s MARY POPPINS.” 


SLIDE and TELOP 


ORDER SLIDE AND TELOP FROM: 


Buena Vista Distribution Co., Inc. 


Attn. Specialty Dept. 


477 Madison Ave., New York 22, N. Y. 


SLIDE: 2x2” metal encased slide suitable for over-lay of 
date and theater featuring an extreme close up of Julie 
Andrews and Dick Van Dyke. Sign above them reads 
MARY POPPINS. Available in color only. 


TELOP: 4x5” telop suitable 
for over-lay of date and 
theater. Available in B/W 
only. 


FREE ENTERTAINMENT FILM CLIPS 


AVAILABLE THROUGH YOUR NEAR- 
hl BUENA VISTA REPRESENTA- 
TIVE. 


There is unprecedented entertain- 
ment value in these four clips, which 
are for use, free, by your local sta- 
tion, in conjunction with your over- 
all campaign. They can be used 
separately, together, or as a series, 
in any desired order. 


NOTE: All 16mm film clips on “MARY 
POPPINS” are printed in Black and 
White, but on SPECIAL REQUEST 
(WITH FIVE WEEKS ADVANCE 
NOTICE) color clips can be made avail- 
able. 


TV Commercials, Telop, Slide & Film Clips 


CLIP #1—3 Min., 13 Sec. 


This clip features the rooftop 
magic that happens to Jane, 
Michael, Bert and Mary Poppins 
when they “fly” up the Banks’ 
chimney. Bert meets his fellow 
chimney sweeps and they dance 
across the rooftops of London for 
Jane, Michael and Mary Poppins. 
Admiral Boom fires rockets at 
the wild dancing sweeps, but 
Bert “golfs” one of the rockets 
back at Admiral Boom. 

BOOM: “Well hit, Sir... very well 
hit!” 

Rockets explode in the distance. 


Trailers, Radio Commercials & Special Facilities for 


HOY PIC VCO: 55. +000 bee cbecy saga oo bes Abeba: Edinanis oe baie cdsls laeivesss, 
Publicity Stories & Scene Cuts 


Pere rere ecrsccseccsesesseseeceseeseseeeseeeee® 


Newspaper Ad Mats, Special Mats & Advertising 
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CLIP #2 — 3 Min., 8 Sec. 


This clip opens with Bert ex- 
plaining to Jane and Michael 
“When you’re with Mary Pop- 
pins, suddenly you’re in places 
you never dreamed of, and quick 
as you can say ‘Bob’s your uncle’, 
the most unusual things begin to 
happen.” Mary Poppins, Bert, 
Jane and Michael pop through 
the pavement chalk picture and 
the animated “Jolly Holiday” fun 
begins. There’s the merry-go- 
round horses, the fox hunt and 
the final scene is with Bert, the 
animated fox and merry-go- 
round horses as they are spun 
around by animated race horses. 


CLIP #3 — 3 Min., 12 Sec. 


This clip features another aspect 
of “Jolly Holiday” sequence. This 
plugs Mary Poppins, Bert and 
the hilarious animated penguins. 
Bert and the animated penguins 
do a funny dance routine and the 
clip ends on a medium shot of 
Mary Poppins clapping for Bert 
and the animated penguins. 


CLIP #4 — 3 Min., 25 Sec. 


This clip features Mary Poppins, 
Jane and Michael in the incred- 
ibly hilarious and wildly won- 
drous nursery room “clean up” 
sequence. Featuring Jane and 
Michael in many shots showing 
magical ways to put their toys 
away. The clip ends with the 
jack-in-the-box doors and draw- 
ers all going wild! Mary Poppins 
“When you’re quite finished.” 
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ORDER DELUXE TECHNICOLOR TRAILER 
AND FREE TEASER TRAILER FROM 
YOUR NEAREST BRANCH OF 

NATIONAL SCREEN SERVICE 


DELUXE TECHNICOLOR TRAILER 


RUNNING TIME: 3 MINUTES, 38 SECONDS 


ccccccccccccocccoocccs Special Ceccccccccccccccccoee 


HOLLYWOOD GOES TO A WORLD PREMIERE 


Available FREE through your nearest Buena Vista representative 


TECHNICOLOR — ONE REEL —9 MINUTES, 22 SECONDS 


A special 35mm Technicolor coverage of the World Premiere of 
Walt Disney’s MARY POPPINS at the world renowned Grauman’s 
Chinese Theater ...the cheering crowds welcoming Walt Disney, 
Julie Andrews and Dick Van Dyke... the unprecedented excitement 
and glamour created by the sidewalk performances of the MARY 
POPPINS “pearly band” and chimney sweeps, the arrival and per- 
sonal appearances of all of Walt’s fabulous family of animated car- 
toon characters, and by the galaxy of top Hollywood stars on hand 
to welcome the arrival of the screen’s most delightful heroine... 
MARY POPPINS. 


FREE TEASER TRAILER 


TECHNICOLOR® 2 MINUTES, 38 SECONDS 


A brilliant blending of the sights and sounds of the motion picture, the Deluxe 
Technicolor Trailer includes the following sequence of highlights: Mary Poppins 
descends with her umbrella...the chimney sweeps dance to “Step in Time” and 
Mary Poppins and Bert join in... the title appears against a burst of fireworks, 
followed by introduction of stars: Julie Andrews, singing “Spoonful of Sugar’... 
Dick Van Dyke as a one man band... David Tomlinson, singing ‘‘Let’s Go Fly a 
Kite’ ...Glynis Johns as the scatterbrained Mrs. Banks... Karen Dotrice and 
Matthew Garber as Jane and Michael Banks... cameos of the stars and their bright- 
est lines...more singing and dancing: ‘“Supercalifragilisticexpialidocious” ... 
“Jolly Holiday”... Bert dances with penguins... tea party on the ceiling... titles 


Strong sell, with narrator emphasizing stars and entertainment 
values of the picture, while stars sing and perform: Narrator de- 
clares, “It’s the entertainment thrill of a lifetime... Walt Disney’s 
newest and most delightfully entertaining motion picture... star- 
ring the toast of Broadway’s musical stage, the incomparable 
Julie Andrews ...and America’s fabulous funny man, Dick Van 
Dyke, as you’ve never seen him before... wondrous... magical 
... hilarious... delightfully amazing ... magnificent, etc,” . . 


Meanwhile, Julie Andrews sings ‘Spoonful of Sugar,” Dick Van 
Dyke dances with penguins, they both sing “Supercal...’” and the 


proclaim, “‘Mary Poppins,’ acclaimed by everyone as Walt Disney’s greatest 


achievement!” 


FREE RADIO TRANSCRIPTIONS 


All radio facilities listed below are available free through your 
nearest Buena Vista representative. 


The radio campaign consists of a recording containing five one- 
minute commercial announcements, four thirty-second, four twenty- 
second and one ten-second announcement. 


SLIDE #1 


POP-RADIO #1 — (55 sec. spot with 5 sec. open end for live tag.) 


“Light up the sky! It’s the entertainment thrill of a lifetime! It’s 
‘MARY POPPINS’ — Walt Disney’s newest and most delightfully en- 
tertaining motion picture. Starring Broadway’s incomparable Julie 
Andrews and America’s fabulous funnyman, Dick Van Dyke. Acclaimed 
as Walt Disney’s greatest motion picture achievement —‘MARY 
POPPINS’” 


POP-RADIO #2 — (55 sec. with 5 sec. open end.) 


“It’s Julie Andrews and Dick Van Dyke with the year’s biggest word in 
motion picture entertainment... Walt Disney’s ‘MARY POPPINS!’” 


Spot features Bert and Mary Poppins singing — “Super-cali-fragilistic- 
expiali-docious.” 


POP-RADIO #3 — (55 sec. with 5 sec. open end.) 


“Quiet on the set, please! Quiet please! All right, Julie... Dick, let’s 
make this one a take.” 


Two announcers give a behind-the-door look at filming a musical scene 
from “MARY POPPINS.” 


“Don’t miss this musical entertainment thrill of a lifetime. See Julie 
Andrews and Dick Van Dyke in Walt Disney’s ‘MARY POPPINS.’ ” 


POP-RADIO #4 — (55 sec. with 5 sec. open end.) 


Bert opens this spot singing “Step In Time... Step In Time... Come 
on Matie... Step In Time.” “Step in time to Walt Disney’s first big 
original screen-musical .. . ‘MARY POPPINS’. Thrill to fourteen 
sparkling new hit tunes sung by Broadway’s own Julie Andrews... 
that fabulous funnyman Dick Van Dyke...comedian David Tomlinson. 
See ‘MARY POPPINS.’ A new motion picture destined to become one 
of the all-time great classics of musical screen entertainment from 
Walt Disney.” 


POP-RADIO #5 — (55 sec. with 5 sec. open end.) 


“Now from Walt Disney, master of the unique and creator of the world’s 
most delightful entertainment, comes the motion picture you'll be talk- 
ing about for years to come. ‘MARY POPPINS.’ It’s super-cali-fragi- 
listic-expi-ali-docious. See Walt Disney’s ‘MARY POPPINS.’”’ 


Available free from your nearest 
Buena Vista representative. 


This recording contains special com- 
mercials quoting some of the most in- 
fluential reviewers in the country who 
have acclaimed “Mary Poppins.” Also 
included is an open end interview de- 
signed for entertainment programming 
on local radio stations. 


Speck e nave REVIEW QUOTE COMMERCIALS 
AND HOLLYWOOD SPOTLIGHT MICROPHONE INTERVIEW 


Rave Review Quote Com- 
mercials, one each — 60 
seconds, 30 seconds, 20 
seconds and 10 seconds, 
including open end for 
live local tag. 


entire cast is shown in amazing special effects scenes. 


SLIDE #2 


POP-RADIO #1 — (25 sec. with 5 sec. open end.) 


Admiral Boom opens this spot with a hearty “Fire!” 
“Light up the sky! It’s the entertainment thrill of a lifetime. It’s ‘MARY POPPINS.’ 2 


POP-RADIO #2 — (25 sec. with 5 sec. open end.) 

“Spread the word... the big word... MARY POPPINS. Super-cali-fragil-istic-expiali- 
docious.” It’s Julie Andrews and Dick Van Dyke with the year’s biggest word in motion 
picture entertainment.” 


POP-RADIO #3 — (25 sec. with 5 sec. open end.) 

NARR: “Now from Dick Van Dyke the inside story on Walt Disney’s ‘MARY POPPINS.’” 
BERT: “When you’re with Mary Poppins, suddenly the most unusual things begin to 
happen.” 

“See Julie Andrews and Dick Van Dyke in Walt Disney’s ‘MARY POPPINS.’” 


POP-RADIO #4 — (25 sec. with 5 sec. open end.) 

BERT: “Step in time... step in time.” 

NARR: “Step in time to Walt Disney’s first big original screen musical...‘MARY 
POPPINS.’ A new motion picture destined to become a great screen classic from 
Walt Disney.” 


POP-RADIO #5 — (15 sec. with 5 sec. open end.) 

Bert and Mary Poppins whisper: “Super-cali-fragil-istic-expi-ali-docious.” 

“Julie Andrews and Dick Van Dyke with the big word in screen entertainment from 
Walt Disney...” 


POP-RADIO #6 — (15 sec. spot with 5 sec. open end.) 
“Light up the sky! It’s the entertainment thrill of a lifetime — Walt Disney’s ‘MARY 


POPPINS.’ See the motion picture acclaimed as Walt Disney’s greateset achievement... 
‘MARY POPPINS.’” 


POP-RADIO #7 — (15 sec. with 5 sec. open end.) 
CHORUS: “What’s all this? What’s all this? What’s all this?” 
BANKS: “It’s that Poppins woman. She did it!” 


NARR: “Yes, the wildly wondrous things that happen when Mary Poppins makes the 
scene... only Walt Disney could bring to the screen.” 


POP-RADIO #8 — (15 sec. with 5 sec. open.) 
BERT: “Step in time!” 


NARR: “Step in time to Walt Disney’s first big original screen musical. See Julie 
Andrews and Dick Van Dyke in the motion picture acclaimed as Walt Disney’s greatest 
achievement...‘MARY POPPINS.’ ” 


POP-RADIO #9 — (10 sec. spot with NO OPEN END.) 


“Don’t miss Julie Andrews and Dick Van Dyke in the motion picture acclaimed as Walt 
Disney’s greatest achievement. See Walt Disney’s ‘MARY POPPINS.’” 


SIDE #2 


Open end interview — 
Julie Andrews, Dick Van 
Dyke and music from the 
motion picture. Note: 
This recording comes 
with a timed script for 
use by local commentator. 


SIDE #1 
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Lhe Credits 
Directed by 


ROBERT STEVENSON 
Screenplay by 
BILL WALSH and DON DaGRADI 
Based on the “Mary Poppins’ books by 
P. L. TRAVERS 
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Art Directors 
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Choreography by 
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©1964 WALT DISNEY PRODUCTIONS 
Distributed by Buena Vista Distribution Co., Inc. 
RUNNING TIME: 2 HOURS, 19 MINUTES 


Co-Producer 
BILL WALSH 
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THE BANKS family of Walt Disney’s Technicolor musical-fantasy, ‘Mary Poppins,’’ 
turns out in lighthearted disarray to fly a kite in the park. Mr. and Mrs. Banks are 
Glynis Johns and David Tomlinson. Jane Banks is played by Karen Dotrice and 
Michael Banks by Matthew Garber. 


WALT DISNEY’S ‘MARY POPPINS’ BRINGS 
A BELOVED HEROINE BRILLIANTLY TO LIFE 


One of literature’s most beloved and delightful heroines, “Mary Poppins,” at long last steps from the 
printed page to become an unforgettable living, breathing personality through the motion picture magic of 
master story-teller Walt Disney. Almost from the day the enchanting, elusive Mary Poppins character appeared 
on the literary scene in 1934, straight from the pen of English authoress P. L. Travers, she seemed destined 
to gain additional fame through some form of the entertainment medium. 


Disney first became aware of the delightful Mary Poppins about fifteen years ago, when one of his daugh- 
ters introduced him to the magical nursemaid. Her enthusiasm for the books prompted his reading them and 


he, too, saw their potential as material for a motion picture. Upon learning that film rights were unobtain- 
able, he temporarily abandoned the idea. Then, several years ago, the paths of Disney and Mrs. Travers 
happened to cross in London. They discussed the possibility of his bringing “Mary Poppins” to the screen and 
the authoress, cognizant of the producer’s integrity and artistic endeavors, agreed to relinquish the film 
rights if his approach to the stories met with her approval. 


On Disney’s return to the studio, the project was set in motion and several months later, Mrs. Travers 
was invited to Burbank for story conferences. Elated with the treatment her beloved heroine was receiving, the 
authoress signed the formal contracts. 


The screenplay was put into the capable hands of two of Disney’s top writers, Bill Walsh and Don 
DaGradi. Walsh, one of Hollywood’s most gifted writers and humorists, also served as Disney’s co-producer. 
To handle the direction of the multi-faceted production, Walt entrusted the assignment to Robert Steven- 
son, who in the past had directed such Disney successes as “Old Yeller,” “The Absent Minded Professor,” “Son 
of Flubber” and “In Search of the Castaways.” 


THE CAST 


Making her motion picture debut in the title role is lovely and talented Julie Andrews, whose memorable 
performances in “The Boyfriend,” “My Fair Lady” and “Camelot” established her as one of the brightest stars 
of musical comedy on Broadway and the London stage. 


For the multi-faceted role of 
Bert, a young man of many voca- 
tions and devoted friend of Mary 
Poppins, Disney signed the brilliant 
young actor — comedian Dick Van 
Dyke. Having starred in “Bye Bye 
Birdie” on Broadway with enormous 
success, and later in the movie ver- 
sion, and whose top-rated TV 
series, “The Dick Van Dyke Show” 
is currently in its third successful 
season, Van Dyke was obviously the 
perfect choice. 


For the role of Mr. Banks, whose 
fun-loving household plays second 
fiddle to his most serious banking 
career, Walt imported British come- 
dian, David Tomlinson, a star of 
more than 35 English films, includ- 
ing such recent comedies as “Up the 
Creek,” “Carry on Admiral” and 
the Academy Award winner, “Tom 
Jones.” Glynis Johns returns to the 
Disney fold in the role of Winifred 
Banks, the pixilated wife and 
mother whose suffragette activi- 
ties leave little time for her home 
and children, having starred pre- 
viously for Disney in the motion 
picture features, “The Sword and 
the Rose” and “Rob Roy,:the High- 
land Rogue.” Celebrating his sixty- 
second year in the entertainment 
profession, Ed Wynn, at 77, still 
enjoys one of the busiest careers 
in Hollywood. While playing the 
hilarious role of Uncle Albert in 
Disney’s musical feature, Ed was 
bicycling between this set and an- 
other, across town, for his highly 
dramatic portrayal of a blind 
man, Old Aram, in George Stevens’ 
“The Greatest Story Ever Told.” 


After starring on Broadway in 
“A Taste of Honey” and Tennessee 
Williams’ “The Milk Train Doesn’t 
Stop Here Anymore,” versatile 
British actress Hermione Baddeley 
was persuaded by Disney to return 
to films in the role of a comical 
Cockney maid, Ellen, in “Mary 
Poppins.” Another English lady 
who has built a colorful career 
on drama, music and comedy is 
the inimitable Elsa Lanchester. 
As the nursemaid, Katie Nanna, 
whose abrupt departure leaves the 
Banks’ household in a state of chaos, 
Miss Lanchester creates another of 
her whimsical characterizations. 
Veteran comedian Arthur Treacher 
took time out from his role as 
Pelinore in the touring National 
company of “Camelot” to play Con- 
stable Jones, a kind-hearted police- 
man in the Disney production. For 
the role of Admiral Boom, late 
of His Majesty’s Navy, Disney 
signed a thirty-five year veteran 
of the screen, Reginald Owen. 


One of Broadway and _ Holly- 
wood’s n-ost delightful comediennes, 
Reta Shaw, appears in the role of 
the Irish cook, Mrs. Brill. That 
grand lady of the screen, Miss 
Jane Darwell. continues an active 
career at the tender age of 84 in 
the cameo role of the Bird Woman 
in the Disney picture. An Academy 
Award winner for her memorable 
performance as Ma Joad in “The 
Grapes of Wrath,” Miss Darwell 
has played in more than 200 
motion pictures. In the roles of 
Jane and Michael Banks, Mary 
Poppins’ young charges are Karen 
Dotrice and Matthew Garber, two 
highly talented British youngsters 
introduced by Walt Disney in his 
heartwarming feature motion pic- 
ture, ‘“‘The Three Lives of 
Thomasina.” 
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A JOYOUS MOMENT in Walt Disney's musical-fantasy, ‘‘Mary Poppins,” 


brings viva- 


cious Julie Andrews and multi-talented Dick Van Dyke together for a ‘‘Jolly Holiday.” 
The brilliant Technicolor production also stars David Tomlinson and Glynis Johns, and 
is based on the Mary Poppins books by P. L. Travers. 


MUSIC 

The talented song-writing team 
of Richard M. and Robert B. Sher- 
man and Academy Award-winning 
musical director Irwin Kostal prove 
an unbeatable musical combination 
for Walt Disney’s “Mary Poppins.” 

The brothers Sherman, who 
pooled their musical talents at the 
suggestion of their hit song-writing 
father, Al Sherman, have been 
staff composers at the Disney Stu- 
dio for the past five years. During 
this time, they have composed hit 
tunes for such Disney successes as 
“The Parent Trap,” “Bon Voyage” 
and “Summer Magic,” plus original 
music for “Walt Disney’s Wonder- 
ful World of Color” on the NBC- 
TV Network. 

However, “Mary Poppins” has 
proved the greatest challenge and 
most rewarding musical assignment 
of their careers. For the delightful 
tunefilm, the Shermans composed 
fourteen completely original songs, 
including such unique titles as 
“Spoonful of Sugar,” “Jolly Holi- 
day,” “Love to Laugh,” “Chim- 
Chim-Cheree,” ‘Feed the Birds” 
(Tuppence a Bag), “Step in Time,” 
“Stay Awake,” “Sister Suffra- 
gette,” “A Man Has Dreams,” “The 
Life I Lead” and “Supercalifragilis- 
ticexpialidocious.” 


Kostal, who received the coveted 
Oscar for his scoring of “West Side 
Story,” divides his time between 
motion pictures, television and 
Broadway. 


CHOREOGRAPHY 


Exciting dancing and unique stag- 
ing play an important part in 
every stage or film musical and 
choreographers Marc Breaux and 
Dee Dee Wood have contributed 
both to Walt Disney’s sparkling 
musical feature, “Mary Poppins.” 
This husband-and-wife team, whose 
work has brightened many a Broad- 
way musical and television ‘special, 
now lends its vibrant talents to a 
motion picture for the first time. 


ANIMATION 

Combined live-action with anima- 
tion proved the highlights of such 
past Disney successes as “The 
Three Caballeros” and “Song of the 
South,” but has never been used 
more effectively than in the delight- 
ful “Jolly Holiday” sequence of his 
“Mary Poppins.” 


These colorful scenes were under 
the expert guidance of animation 
director Hamilton S. Luske, with 
McLaren Stewart handling the art 
direction. The simulated chalk- 
drawn backgrounds were painted 
by Al Dempster, Don Griffith, Art 
Riley and Bill Layne, while artists 
Milt Kahl, Ollie Johnston, Frank 
Thomas, John Lounsbery, Hal Am- 
bro, Ward Kimball, Eric Larson, 
Cliff Nordberg and Jack Boyd cre- 
ated the exciting character and ef- 
fects animation. 


PRODUCTION 

The noted English designer Tony 
Walton, whose costumes and sets 
have graced many London stage 
successes, as well as the current 
Broadway and London hit, “A Fun- 
ny Thing Happened on the Way to 
the Forum,” created the colorful 
costumes and served as design con- 
sultant on the overall production. 


Setting were designed and cre- 
ated by art directors Carroll Clark 
and William H. Tuntke, with Emile 
Kuri, two-time Academy Award 
winner, and Hal Gausman handling 
the set decoration. Peter Ellenshaw, 
Eustace Lycett and Robert A. Mat- 
tey combined their wizardry for the 
picture’s miraculous special effects. 
Edward Colman, whose cinematog- 
raphy has so imaginatively cap- 
tured the mood and action of such 
Disney successes as ‘Babes in Toy- 
land,” “The Absent Minded Profes- 
sor” and “Son of Flubber,” was the 
director of photography. 


Mat POP 2C 
HIGH JINKS on the rooftops of London are performed by Julie Andrews and Dick 
Van Dyke and a lightfooted corps of chimney sweeps in the choreographical high 


spot of Walt Disney's ‘Mary Poppins.’’ The musical-fantasy, in Technicolor, also stars 
David Tomlinson and Glynis Johns. 


Walt Disney Performs Now Rare Feat 
Of Creating an Original Film Musical 


The original film musical has long been one of Hollywood’s 
most popular and successful forms of screen entertainment but, 
in recent years, this type of motion picture has become increas- 
ingly rare. 

Now, Walt Disney is bringing to the screen “Mary Poppins,” 
a musical fantasy starring vivacious Julie Andrews who makes 
her movie debut in the title role, and Dick Van Dyke, one of 
Hollywood’s brightest new personalities. 

The Disney feature is the first completely original film musi- 
cal to come along in some time and could easily start a whole 
new trend, reviving this type of screen entertainment. 

With the advent of sound, the movie musical came into its 
own through such memorable hits as “The Broadway Melody” 
(the first musical to ever win an Academy Award), “Sunny 
Side Up” and “The Gold Diggers of Broadway.” 

The ensuing years produced such tuned-up extravaganzas as 
“42nd Street,” “Flying Down to Rio,” “Top Hat,” “Footlight 
Parade,” ‘Born to Dance,” “On the Avenue,” “Holiday Inn,” 


Julie Andrews, Bright Star of the Musical Stage, 
Makes Triumphant Screen Debut in ‘Mary Poppins’ 


Julie Andrews, one of the brightest musical comedy stars of Broadway and the London 
stage, makes her motion picture debut in the title role of Walt Disney’s musical-fantasy, 
“Mary Poppins,” fulfilling a dual ambition — to play the delightful governess heroine of the 
famed ‘Mary Poppins Stories” by P. L. Travers and to try her hand at filmmaking. 


A professional since she was 
twelve, Julie astounded the 
theatre-goers at this tender 
age when she stepped onto the 
stage of the London Hippo- 
drome in the “Starlight Roof” 
revue and sang an operatic 
aria in her clear, young so- 
prano voice. 

Not only did the revue en- 
joy a long run but it firmly 
established the talented Miss 
Andrews as a performer with 
a great future in the theatre. 

Other revues, concert tours, 
guest appearances on radio 
and television, followed, but it 
was while appearing in a pan- 
tomine of “Cinderella” at the 
London Palladium that Julie’s 
big break came. 

Vida Hope, who had pro- 
duced and directed the London 
production of the hit musical, 
“The Boyfriend,” was search- 
ing for an actress to play the 
lead role on Broadway. Julie 
was approached and reluct- 
antly accepted since she had 
never been out of England or 
away from her family and 
friends before. She was asked 
to sign for a two-year run but 


insisted on a one-year con- 
tract. 

“TI knew I would be terribly 
homesick, in a strange coun- 
try, among strange people, but 


“Mother Wore Tights,” “Cov- 
er Girl,” “Meet Me in St. 
Louis” and a succession of 
“Big Broadcast,” ‘Broadway 
Melody” and “Gold Diggers” 
musicals, starring perennial 
favorites like Fred Astaire, 
Ginger Rogers, Dick Powell, 
Ruby Keeler, Eleanor Powell, 
Alice Faye, Bing Crosby, Judy 
Garland, Betty Grable, Gene 
Kelly and Rita Hayworth. 

Following World War II, Holly- 
wood was influenced by the Euro- 
pean trend toward more realism in 
movie-making. The concensus of 
opinion was that the great struggle 
had so personally touched the pub- 
lic that its taste for the light and 
fanciful had changed in favor of 
more serious and profound screen 
entertainment. 

The realistic soon tended toward 
the sensational and seamy. Audi- 
ences began clamoring for lighter 
fare. Musicals and comedies once 
again became the vogue, but hits 
established on Broadway took pre- 
cedence over musicals written pure- 
ly for the screen. 

Original film musicals have been 
few and far between. Stephen Vin- 
cent Benet’s novel, “Sobbin’ Wo- 
men,” was set to music by Johnny 
Mercer and Gene DePaul and be- 
came the Jane Powell-Howard Keel 
starrer, “Seven Brides for Seven 
Brothers.” It was acclaimed by the 
press and public as one of the 
freshest, most delightful musicals 
ever turned out by Hollywood. 

In “Mary Poppins,” Walt Disney 
has taken the “Mary Poppins” 
books by P. L. Travers and fash- 
ioned a delightfully different and 
entertaining musical. Writers Bill 
Walsh and Don DaGradi adapted 
the original story and contributed 
to a bright and breezy screenplay. 

Tunesmiths Robert B. and Rich- 
ard M. Sherman have composed 
fourteen original song's, all of hit 
parade calibre, and Disney has as- 
sembled some of the _ brightest 
names from Broadway, Hollywood 
and the London stage for ,his bril- 
liant cast. 

In addition to Julie Andrews and 
Dick Van Dyke, popular English 
comedian David Tomlinson and 
Glynis Johns are starred, with Her- 
mione Baddeley, Ed Wynn, Elsa 
Lanchester, Reginald Owen, Arthur 
Treacher, Jane Darwell, Reta Shaw 
and moppet stars Karen Dotrice 
and Matthew Garber, rounding out 
the stellar line-up. 

Filmed in brilliant Technicolor, 
“Mary Poppins” was directed by 
Robert Stevenson and co-produced 
by Bill Walsh for Buena Vista 
release. 


DISNEYLAND COMIC HELPED LAUNCH 
JULIE ANDREWS’ SINGING CAREER 


Every one of the many thousands who have seen Wally Boag 
go through his gun-shooting, teeth-popping, balloon-blowing 
act in Disneyland’s Golden Horseshoe Revue will agree this is 
a mighty accomplished young man. 


But how many people know Wally’s greatest accomplish- 
ment? Fifteen years ago he pointed to a slight little girl among 
the audience in the vast London Hippodrome and invited her 
up to the stage. It was all part of the act, but no one was 
ready for the brilliantly clear tones of the aria the little girl 
sang. 


For she was Julie Andrews, aged 12, and — quite accidentally 
— this was her first day as a performer. She was immediately 
signed to a run-of-the-show contract and thus launched on a 
fabulous career that would bring her to the world’s attention 
as the delightful Miss Liza Doolittle in “My Fair Lady”; as 
Lady Guinevere in “Camelot,” and ultimately as the beloved 
English nanny and in the title role of Walt Disney’s musical 
motion picture, ‘“Mary Poppins.” 


Julie was born in Walton-on-Thames, a little town near London. Her 
parents’ divorce when she was very young brought her a step-father 
who would soon determine she had a great voice and to see to its training. 
He was Ted Andrews, musician and 
singer. The discovery was made 
during World War II when Ted 
and Julie’s pianist mother, Bar- 
bara, decided singing lessons would 
serve well to keep the child’s mind 
off the conflict around them. 


“T hated it — loathed it,” Julie 
recalls, “but it was suddenly certain 
that I had a freak voice, with a 
range of four to five octaves. A 
throat specialist made the diagno- 
sis. I was a child possessed of a 
completely adult larynx.” 

Julie’s vocal training continued 
as she traveled around the province 
with her parents, whose musical act 
had made them the toast of the 
music halls. This backstage life 
gave Julie her first taste of show 
business, but her first professional 
appearance did not come until her 
surprise discovery in the audience 
of the Hippodrome. 

Other revues, concert tours, guest 
appearances on radio and television 
followed, but it was while appearing 
in a pantomime of “Cinderella” at 
the London Palladium that her first 
big break came. She was seen there 
by the producer-director of the hit 
show, “The Boyfriend,” and asked 
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ONE MAN BAND—Versatile Dick Van 


Dyke adds a touch of humor to each 
aspect of the many-sided role of Bert in 
Walt Disney's ‘‘Mary Poppins.”’ Van Dyke 
stars with Julie Andrews in the music- 
filled fantasy. 


to play the lead role in the New 
York company. Julie’s Broadway 
bow was a brilliant one and paved 
the way for her future successes. 
The rest is now theatrical history. 
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JULIE ANDREWS, as her charming self, and as the beloved heroine of Walt Disney's 


musical-fantasy, ‘‘Mary Poppins.” 


Miss Andrews scores a triumph in her screen debut 


in the Technicolor production based on the Mary Poppins books by P. L. Travers. She 
stars with Dick Van Dyke, David Tomlinson and Glynis Johns. 


if worse came to worse, I was 
hopeful I could stick it out for 
a year,” Julie recalls. 


Towards the end of a very suc- 
cessful year in “The Boyfriend,” 
Julie received a call from a repre- 
sentative of composers-producers 
Alan Jay Lerner and Frederick 
Loewe. They were preparing “My 
Fair Lady,” a musicalization of 
George Bernard Shaw’s “Pygmali- 
on,” and were interested in Julie 
for the role of Eliza Doolittle. They 
were under the impression she had 
a run-of-the-play contract but were 
delighted to know her commitment 
was almost up. 

She auditioned for the role and 
was signed immediately. 

Upon leaving the company of 
“The Boyfriend,” Julie returned to 
London to visit her family and then 
planed out to Hollywood for a tele- 
vision special of Maxwell Ander- 
son’s “High Tor,” co-starring with 
Bing Crosby. 

With twelve weeks off before the 
start of “My Fair Lady,” Julie en- 
joyed another holiday in England 
with her folks before returning 


to New York and five gruelling 
weeks of rehearsals. The play 
opened out of town to rave notices 
and when it bowed on Broadway, 
the acclaim was overwhelming. The 
rest is theatrical history, for the 
musical enjoyed one of Broadway’s 
longest runs. 

After two years in the New York 
company, Julie returned to England 
to play the captivating Eliza for 
eighteen months in the London run 
of the show. During this engage- 
ment Lerner and Loewe were pre- 
paring their next production, ‘“Cam- 
elot,” with Julie in mind to play 
the Lady Guinevere. 

When “Camelot” bowed on Broad- 
way, it too was acclaimed an im- 
mediate success. And Julie’s por- 
trayal of the stately Guinevere 
was as memorable as her delightful 
Miss Doolittle. 

During one of the performances, 
she received word backstage that 
Walt Disney was in the audience 
and would like to call on her after 
the show. Their conversation re- 
vealed he was preparing a film mu- 
sical of “Mary Poppins” and would 
like her for the title role. 


Bill Walsh Does Double Duty for 
Walt Disney’s ‘Mary Poppins’ 


For a guy who wrote songs, plus gags for Mickey Mouse, 
plus advertising and publicity, Bill Walsh makes a pretty good 
Walt Disney co-producer-writer with the kind of blockbuster 


credits like “The Shaggy 


Dog,” 


“The Absent Minded 


Professor,” “Bon Voyage” and “Son of Flubber,” that any 
movie-maker would be proud of. 


This affable gent, with a 
penchant for hard work and 
endless quips, recently com- 
pleted the happy process of 
tying together the thousand 
loose ends of Disney’s spark- 
ling musical motion picture, 
“Mary Poppins,” probably the 
longest-lived, most tenacious 
in the studio’s history. 

Walsh not only co-produced 
the Julie Andrews-Dick Van 
Dyke starrer with Walt, he co- 
wrote it with Don DaGradi, a 
story man par excellence bor- 
rowed years ago from the car- 
toon people. 


The Walsh touch has been in evi- 
dence around the studio since the 
late forties when he won a national 
ad contest and got hired by the 
publicity department where, among 
other sidelines, he began writing 
for the Mickey Mouse comic strip. 
He wrote Walt’s first big Christ- 
mas television show in 1950, did it 
again in 1951, and thus helped found 
the original series of hour-long 
shows called Disneyland. 

A great many other assignments 
followed, including the vastly suc- 
cessful Davy Crockett shows and 
feature, and the massive job of 
putting together the daily, hour- 
long Mickey Mouse Club, the latter 
so well done that it is on the air 
again and going stronger than 
ever on a coast-to-coast syndication 
basis. 


Then came many more movies. 

The Walsh character can prob- 
ably best be defined by Bill’s repu- 
tation around home-town Cincin- 
nati, where he is still remembered 
for the wild black bearskin coat he 
wore and the still-in-use Purcell 
high school anthem he wrote, “On- 
ward Cavaliers.” 


A football scholarship got him 
to the University of Cincinnati 
with an eye to become a chemical 
engineer. As time went by and he 
got to writing school musicals with 
pal Ed Birnbryer and to hearing 
from former classmate Ty Power 
in Hollywood, Bill’s eye for chemis- 
try grew jaundiced. 


Frank Fay and Barbara Stan- 
wyck, passing through town on 
their way to Broadway with a thing 
called “Tattle Tales,” caught a 
Walsh-Birnbryer show, invited the 
pair along to New York as “Tattle 
Tales” music men, and wrecked the 
original Walsh dream. 


But the show folded. Birnbryer 
decided to become a New Yorker 
anyway and Walsh, thoroughly bit- 
ten by the Hollywood bug, went 
west to become one of the most 
all-around competent young men in 
filmdom. 


Filmed in brilliant Technicolor 
and based on the Mary Poppins 
books by P. L. Travers, “Mary 
Poppins” stars Julie Andrews, Dick 
Van Dyke, David Tomlinson and 
Glynis Johns. Robert Stevenson di- 
rected the Buena Vista release. 
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SISTER SUFFRAGETTE Glynis Johns sings her loyalty to the cause of women’s rights in 
Walt Disney's “Mary Poppins,” while her less progressive household staff registers 
shock (Hermione Baddeley) and disdain (Elsa Lanchester). The Technicolor musical- 
fantasy stars Julie Andrews and Dick Van Dyke. 


Dick Van Dyke Proves to Be Refreshing 
Jack-of-all-Trades in ‘Mary Poppins’ 


Dick Van Dyke, one of the entertainment world’s most popular young stars, is a jack-of- 
all-trades and master of most. He is an actor, comedian, singer, dancer, impersonator, magi- 
cian, painter, sculptor, interior decorator, sportscar enthusiast and camera bug. His professional 
credits include a television series, “The Dick Van Dyke Show,” on CBS, a daily radio show, 
“Flair,” on ABC, a recording contract with Command Records and a hit night club act. He 


made his motion picture debut 
in “Bye Bye Birdie,” recreat- 
ing his original role of the 
Broadway production, and is 
currently starring with Julie 
Andrews in Walt Disney’s mu- 
sical-fantasy, ‘““Mary Poppins.” 

Van Dyke has been termed 
a human dynamo by his busi- 
ness associates, who find it dif- 
ficult to keep up the pace of 
this easy-going, but fast-mov- 
ing, young man. 


None of his family had any 


Live-Action, Animation Combine in 
High Spot of Disney’s ‘Mary Poppins’ 


The technique of combining live-action photography with 
the animated cartoon on the same screen has long been con- 
sidered one of Walt Disney’s major contributions to the motion 
picture medium, but never has it been used more expertly or 
effectively than in his exciting new musical-fantasy, “Mary 


Poppins.” 


To bring the delightful P. L. Travers stories to the screen, 
every magical Disney trick has been employed to strengthen 
the believability of the fantasy and to enhance the enchant- 


ment of the fabulous feature. 


“We have used the combination of live-action and ani- 
mated-cartoon technique in several of our films but only when 
the story needed it,” Disney recalls. “In the ‘Jolly Holiday’ 
sequence of ‘Mary Poppins’ it’s a natural.” 


When Dick Van Dyke as Bert, a 
sidewalk artist, invites Mary Pop- 
pins, played by Julie Andrews, and 
her two young charges, played by 
Karen Dotrice and Matthew Garber, 
to come for an outing in one of his 
chalk-drawing pictures, they step 
into a fantasy world of painted 
backgrounds inhabited by a wide 
assortment of appealing Disney car- 
toon characters. 


This colorful, fun-filled adven- 
ture is one of the many highlights 
of the Disney production and fea- 
tures a musical number, in which 
Van Dyke is joined by four rol- 
licking cartoon penquins in a rous- 
ing dance, that’s a real show 
stopper. 


The technique was pioneered by 
Disney some forty years ago in a 
series called “Alice in Cartoon- 
land.” These short subjects, involv- 
ing a little girl’s adventures in a 
fantasy world of animated-cartoon 
creations, featured a child actress in 
the title role. The series was even- 
tually abandoned for technical and 
acute financial reasons, but Walt 
held on to the technique until 1945 
when it was used again in his car- 
be feature, “The Three Cabal- 
eros.” 


In this colorful musical, Donald 
Duck, Jose Carioca and Panchito, 
the rooster, danced and frolicked 
with some of Latin America’s top 
entertainers to the pulsating rhy- 
thms of the samba and la bomba. 


The following year Disney pro- 
duced “Song of the South,” based 
on the “Uncle Remus” stories of 
Joel Chandler Harris. He again 
combined animation with live-action 
to incorporate actor James Baskett 
and child stars Bobby Driscoll and 
Luana Patten into the cartoon ad- 
ventures of Brer Rabbit, Brer Fox 
and Brer Bear. The technique con- 
tinued to amaze the movie-going 
public. It clamored for more. 


For an encore, “Melody Time,” 
released in 1948, featured organist 
Ethel Smith cavorting with cartoon- 
characters Donald Duck, Jose Cario- 
ca and the Aracuan bird through a 
musical sequence called “Blame It 
on the Samba.” 


Now, sixteen years later, Disney’s 
most ambitious use of the combina- 
tion technique is soon to be seen in 
his most ambitious of all motion 
picture -productions, “Mary Pop- 
pins.” 

Filmed in brilliant Technicolor 
and based on the Mary Poppins 
books by P. L. Travers, “Mary Pop- 
pins” stars Julie Andrews, Dick Van 
Dyke, David Tomlinson and Glynis 
Johns. Robert Stevenson directed 
from _a screenplay by Bill Walsh 
and Don DaGradi. Walsh was also 
co-producer on the Buena Vista 
release. 


theatrical inclinations and ex- 
cept for some clowning around 
in high school, Dick had never 
given any thought to. becom- 
ing an entertainer. 


His first encouragement came 
while serving a hitch in the Air 
Force. A fellow airman, Byron Paul, 
now his personal manager, was im- 
pressed by Van Dyke’s performance 
in a local service show and persu- 
aded him to try out as an announcer 
on “Flight Time,” an Air Force 
radio program. Dick got the job, 
but upon his discharge he forgot 
about show business and returned 
to Danville to open an advertising 
agency. 

A year later Danville’s answer to 
Madison Avenue declared bankrupt- 
cy, and formed a night club act 
with Phil Erickson of Danville. At 
the time “lip syncing,” or mouthing 
records, was popular in clubs and 
the Danville boys became “The 
Merry Mutes.” Before the sudden 
collapse of the night club business 


Good Humor, Good Luck Attend 
Ed Wynn - Walt Disney Society 


Good humor and good luck always attend both of them 
when Ed Wynn joins Walt Disney in some of the latter’s many 
motion picture and television ventures, like the musically mar- 
velous feature, “Mary Poppins.” 


As the laugh-happy Uncle Albert in Disney’s sparkling new 
musical-fantasy, Wynn hits a high note in hilarity in this, his 
seventh assignment under the Disney banner. 


Ed has loved every minute of it. 


“Walt is one of the most creative men in our profession” 
he says, “and I never dispute his judgment when he offers me 
a part.” 


And Walt offers Ed a part whenever there is one within 
the wide range of his vast capabilities, which makes it often. 


This mutual admiration society began back in 1951 when 
Walt called on Ed to create the voice characterization for the 
Mad Hatter in the animated-cartoon feature, “Alice in Wonder- 
land.” He next re-created his famous Fire Chief character in 
the Disney live-action comedy hit, “The Absent Minded Pro- 
fessor.” Ed’s portrayal of the zany toymaker in “Babes in 
Toyland” was a standout. As a wacky agricultural agent in 
“Son of Flubber,” he convulsed movie audiences everywhere. 


Ed’s activities for Disney have not been confined to motion pic- 
tures. He was also co-starred last season in “The Golden Horseshoe 
Revue” on Disney’s television show, 
“Wonderful World of Color,” in 
which he performed several of his 
memorable musical-comedy routines 
from vaudeville days. This season, 
he repeated on the top-rated TV 
show as a warm-hearted recluse 
with a sense of humor in the hour- 
long comedy drama, “Treasure in 
the Haunted House.” 


In Walt’s exciting new tunefilm, 
based on the famed “Mary Pop- 
pins” books by P. L. Travers, Ed 
plays the whimsical nursemaid’s 
jovial uncle who suffers from a 
mirthful malady — excessive laugh- 
ter that makes him weightless and 
sends him floating upwards to the 
ceiling, defying every law of 
gravity. 

For this role, not only Ed’s come- 
dy talents were drawn on, but also 
his athletic prowess was put to the 
test. It proved to be his most stren- 
uous performance of recent years. 

“At 76 you aren’t as agile as you 
are at 16,” Ed happily confides, 
“but I feel 16 so I had no problem.” 

Filmed in brilliant Technicolor, 
“Mary Poppins” stars Julie An- 
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ED WYNN continues his long association 
with Walt Disney with an uproarious por- 
trayal of Uncle Albert in the Burbank 
producer's musical-fantasy, ‘‘Mary Pop- 
pins."’ The Technicolor production stars 
Julie Andrews and Dick Van Dyke. 


drews, Dick Van Dyke, David Tom- 
linson and Glynis Johns, Robert 
Stevenson directed from a screen- 
play by Bill Walsh and Don Da- 
Gradi. Walsh was also co-producer 
on the Buena Vista release. 
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DICK VAN DYKE of modern times appears amused at the antics of Dick Van Dyke 
as a turn-of-the-century gay blade, one of the many facets of his brilliant role in 


Walt Disney’s ‘“‘Mary Poppins.”’ 
production. 


in the late forties, they enjoyed suc- 
cessful engagements at the “Last 
Frontier” in Las Vegas, “Slapsy 
Maxie’s” in Hollywood and the 
“Chi Chi” in Palm Springs. 

With little work available in 
California, the team travelled across 
country and landed in Atlanta, 
Georgia, where Dick broke into tele- 
vision with a variety-type morning 
show, while his partner bought a 
night club. Dick’s TV show was ex- 
tremely popular and after a few 
years he received an attractive offer 
to do a similar program in New 
Orleans. 


He had been in New Orleans for 
six months when a former Air Force 
buddy, Byron Paul, paged him for 
an audition at CBS in New York, 
where Paul was a director. 


Impressed by his versatility and 
personality, CBS put Dick under 
contract. Van Dyke eventually re- 
placed Jack Paar on his morning 
show and filled in occasionally for 
Garry Moore. Although he has 


Van Dyke stars with Julie Andrews in the Technicolor 


worked extensively in daytime TV, 
Dick has guested on almost every 
top variety show, including Ed Sul- 
livan, Dinah Shore, Perry Como and 
Jack Paar. 


After establishing himself in tele- 
vision, Van Dyke decided to give the 
theatre a whirl. Despite the fact he 
had never taken a singing or danc- 
ing lesson, he was well received by 
critics in his first Broadway show, 
a revue called “The Boys Against 
the Girls,” which also starred Bert 
Lahr, Nancy Walker and Shelly 
Berman. 


His rave notices from this show 
led to two TV specials. One of these, 
“The Fabulous Fifties,” attracted 
the attention of the producers of 
“Bye Bye Birdie,” who were pre- 
paring the musical for Broadway. 
Dick was signed for the top role 
and under the guidance of the di- 
rector, Gower Champion, received 
his first professional dance train- 
ing and emerged a major musical 
comedy star. 


SUPER TUNES BY SUPER TUNESMITHS 
ENHANCE DISNEY’S ‘MARY POPPINS’ 


Supercalifragilisticexpialidocious rolls off Walt Disney’s 
tongue these days with regularity and it has become the mode 
around the studio to get one’s own tongue around it, difficult 
as this may seem on paper. All of which is plain music to the 


ears of the talented brothers, 
wrote it, along with thirteen 
other songs, for Julie Andrews 
to sing in Disney’s supermag- 
nificentiladocious movie, “Mary 
Poppins.” 

Good song writers, like good 
prose writers, never throw 
anything away. When they 
were kids Bob and _ Dick 
dreamed up the tongue-twister 
as a gag during a summer 
camp doldrums and had for- 
gotten it until Walt requested 
a superior effort for his su- 
perior picture. 

If musical talent is heridi- 
tary, the Sherman boys surely 
can credit part of their suc- 
cess to their dad, Al Sherman, 
whose hits include novelty 
tunes like “You Gotta Be A 
Football Hero,” “Potatoes Are 
Cheaper,” “No, No a Thou- 
sand Times No.” “On a Dew- 
Dew-Dewy Day,” ‘“Ho-ho, Ha- 
ha Me Too,” “Save Your Sor- 
row” and “Comes A-long A- 
love.” 


Realizing his sons’ musical prow- 
ess, Al advised them to pool their 
talents. They did, and together 


Bob and Dick Sherman, who 


wrote their first hit “Things I 
Might Have Been,” which was made 
a standard by Kitty Wells. 


The partnership was temporarily 
suspended when Dick entered the 
Army. Then, in 1958, the boys 
teamed up again to compose “Tall 
Paul,” a smash hit for Walt’s young 
singing star, Annette. The record 
sold 700,000 singles. A succession 
of hits for recording artists like 
Johnny Burnett, Doris Day, Fabian 
and Annette followed. 


The Shermans’ first film assign- 
ment came when Walt asked them 
to write a song for Annette to 
sing in “The Horsemasters.” He 
liked the results and subsequently 
engaged them to compose a song 
for Hayley Mills in “The Parent 
Trap.” The tune, “Let’s Get To- 
gether,” became an instant hit. Hay- 
ley’s record alone sold over 800,- 
000 singles to reach Number Five 
spot in the nationwide music polls. 


Sherman tunes for the new mu- 
sical-fantasy include “Feed the 
Birds” (Tuppence a Bag), “Spoon- 
ful of Sugar,” “Step in Time,” 
“Love to Laugh,” “Jolly Holiday,” 
“Stay Awake” and ‘Chim-Chim 
Cheree.” 


Filmed in brilliant Technicolor 
and based on the Mary Poppins 
books by P. L. Travers, “Mary Pop- 
pins” also stars Dick Van Dyke, 
David Tomlinson and Glynis Johns. 


Elusive Mary Poppins is Captured on 
Screen at Long Last by Walt Disney 


From the day the enchant- 
ing, elusive Mary Poppins 
character appeared on the 
American scene, straight from 
the pen of P. L. Travers, she 
was taken to the hearts of 
youngsters and their parents 
alike everywhere. 


Now, the whimsical nurse- 
maid, whose amazing out-of- 
this-world adventures have 
been related in five children’s 
classics — “Mary Poppins,’ 
“Mary Poppins Comes Back,” 
“Mary Poppins Opens the 
Door,” “Mary Poppins in the 
Park” and “Mary Poppins 
from A to Z” — at long last 
steps from the printed page 


to become an unforgettable 
living, breathing personality 
through the motion picture 
magic of Walt Disney and the 
inspired performance of viva- 
cious English singing star 
Julie Andrews in Disney’s ex- 
citing production, “Mary: Pop- 
pins.” 

Based on the ‘Mary Pop- 
pins” books by P. L. Travers 
and enhanced by some of the 
brightest, most original songs 
ever written for a film musi- 
cal, this Disney fantasy emer- 
ges as one of the supreme 
achievements in the distin- 
guished forty-year career of 
the master showman. 


Fourth Generation Actress Glynis Johns 


Stars in Walt Disney’s ‘Mary Poppins’ 


The versatile and talented British star, Glynis Johns, 
comes from a theatrical family that boasts four generations 
in the entertainment profession. The vivacious velvet-voiced, 
doe-eyed blonde actress, currently starred with Julie Andrews, 


Dick Van Dyke and David 
Tomlinson in Walt Disney’s 
sparkling new musical feature, 
“Mary Poppins,” is descended 
from The Steele Payne Bell- 
ringers, a renowned musical 
touring company in Australia 
formed by her maternal great- 
grandfather. 


Mr. Payne and his three 
daughters — all musicians — 
comprised the company, each 
playing one or more instru- 
ments. Glynis’ grandmother 
was one of the first accom- 
plished women violinists of the 
time. The Bellringers toured 
Australia, New Zealand and 
South Africa with their ex- 
ceptional musical programs, 
and any daughter contemplat- 
ing matrimony was expected 
to choose a mate who could 
make a contribution, as a mu- 
sician, to the company. 


Glynis’ mother, Alys Steele, 
showing promise of becoming an 
outstanding pianist, took a sabbati- 
cal from the family musical show 
to attend the Royal Academy of 
Music in London and to study in 
Vienna. While in London she met 
and married the now-famous actor, 
Mervyn Johns, who was then a 
student at the Royal Academy of 
Arts. Although Johns was not a 
musician, his acting ability was put 
to ready use by the Steeles, and he 
presented dramatic scenes between 
the musical numbers. 


It was while the company was on 
tour in Pretoria, South Africa, that 
Glynis was born, and when only 
three weeks old, she was carried on 
stage and presented to her first 
audience by her proud parents. 

Alys and Mervyn Johns returned 
to England to embark on their in- 
dividual careers as concert pianist 


ors 
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GLYNIS JOHNS is both docile wife and 
crusading suffragette as Mrs. Banks in 
Walt Disney's musical-fantasy, ‘‘Mary 
Poppins.” Julie Andrews and Dick Van 
Dyke star. 


and actor when Glynis was about 
six. She was enrolled in a ballet 
class in Bristol and was soon ac- 
claimed a child dancing prodigy. 
At the age of ten, she made dance 
history by receiving a degree to 
teach ballet and at twelve she was 
an advanced ballet teacher. 

As Glynis was about to join the 
famed Sadler’s Wells Ballet, she 
became acquainted with the noted 
actor, Leo Genn, who was influen- 
tial in her making her acting debut. 
She was sufficiently smitten by the 
theatre to turn from a successful 
dancing career to devote her entire 
attention to acting. 

Since then there has been no 
lapse in a brilliant career that has 
propelled her through an enviable 
variety of roles in both theatre and 
motion pictures. 


THE BIRD WOMAN, beloved and picturesque character of the Mary Poppins books, 
is brought to life by Academy Award winning actress Jane Darwell in the Walt Disney 


musical-fantasy based on the P. L. Travers stories 


“Mary Poppins” first ap- 
peared on the literary scene in 
1934. Since then, people con- 
tinually ask the author if the 
now famous English nanny 
was modeled from a living per- 
son. 


“No, she wasn’t,” Miss Tra- 
vers is quick to answer. “I 
didn’t even think her up. She 
just brushed past me and said, 
“You take it down.’ ”’ 


When Disney tried to ac- 
quire the movie rights, he 
learned they were not for sale. 
In the meantime, other pro- 
ducers, in turn, considered the 
Poppins stories perfect mater- 
ial for a Broadway musical, a 
television special and a motion 
picture, but their offers too 
were rejected. 


Several years ago, the paths of 
Disney and Miss Travers happened 
to cross in London. Walt told her 
of his interest in Mary Poppins 
and inquired again about the movie 
rights. The noted authoress con- 
fided she had never considered a 
theatrical, TV or film offer for 
fear of what might happen to her 
stories, and particularly her hero- 
ine, in the dramatizing process. 

Disney’s integrity and artistic en- 
deavors impressed the English 
writer and their meeting concluded 
with her verbally agreeing to come 
to Hollywood at some future date 
to discuss a Disney film approach to 
“Mary Poppins.” If it met with her 
approval, she would sell Walt the 
movie rights. 


On Disney’s return to the studio, 
the project was set in motion. Sev- 
eral months later, with preliminary 
work completed, Miss Travers was 
summoned for story conferences. 
She was very pleased with the 
treatment her beloved story was 
receiving. Contracts were drawn 
and signed, and the beloved nanny 
and her amazing adventures were 
on their way to becoming immor- 
talized on celluloid. 

During one of the conferences, a 
Disney writer inquired if Mary Pop- 
pins was considered ageless. 

“Not at all,” Miss Travers an- 
swered, positively. “She is precisely 
twenty-seven.” Coincidentally, this 
is precisely the age of the lovely 
and talented Julie Andrews, who 
makes her screen debut in the 
title role. 

Filmed in brilliant Technicolor, 
“Mary Poppins” also stars Dick 
Van Dyke, David Tomlinson and 
Glynis Johns. Robert Stevenson di- 
rected from a screenplay by Bill 
Walsh and Don DaGradi. Walsh 
was also co-producer on the Buena 
Vista release. 


Jane Darwell Plays 
Most Unusual Role 
In ‘Mary Poppins’ 


HKighty - four - years - young 
and still going strong is be- 
loved character actress Jane 
Darwell, who turns in another 
of her memorable screen por- 
trayals as the Bird Woman in 
Walt Disney’s exciting musical 
feature, “Mary Poppins.” Hav- 
ing chalked up an amazing 
record of more than 200 films, 
Miss Darwell considers her 
role in the Julie Andrews-Dick 
Van Dyke starrer the most 
unique of her entire career. 


“I played all my scenes with a 
flock of pigeons and it isn’t easy 
with twenty-five or thirty birds 
fluttering around or perched all 
over you,” she recalls. “However, 
we became fast friends and they 
never up-staged me.” 


Miss Darwell says her earliest 
ambition was to be a circus fat 
lady but, since she could not tip 
the scales that much in her favor, 
she turned to the theatre. She had 
her earliest training in stock and 
eventually ended up on Broadway. 


She started her screen career in 


silent films and has been active in, 


motion pictures ever since. Miss 
Darwell received an Oscar for the 
Best Supporting Actress of 1940 in 
“The Grapes of Wrath,” and has 
contributed outstanding perform- 
ances in such films as “Back 
Street,” “The Ox-Bow Incident,” 
“Three Godfathers,” “Gone With 
the Wind” and “My Darling Clem- 
entine.” 
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HIGH-LARITY—Ed Wynn and Dick Van Dyke laugh themselves up to the ceiling in 


this whimsical scene from Walt 


Disney's 


musical-fantasy, ‘‘Mary Poppins." Julie 


Andrews plays the title role in the Technicolor production. 


Academy Award Talent Sparks 
Walt Disney’s ‘Mary Poppins’ 


Four Academy Award winners loan their various talents 


to Walt Disney’s dazzling Technicolor musical, “Mary Poppins,” 
and the result is evident in every department. 


Jane Darwell, who won the coveted Oscar for her unfor- 
gettable performance as Ma Joad in “The Grapes of Wrath,” 


portrays the role of the kindly Bird 
Woman in the filmization of the 
Mary Poppins books by P. L. Tra- 
vers. 


Top costume designer Bill Thom- 
as, who executed the elaborate 
wardrobe for stars Julie Andrews, 
Dick Van Dyke, David Tomlinson 
and Glynis Johns, received his Os- 
car for the period costumes in 
“Spartacus.” 


Musical director Irwin Kostal, 
who supervised, arranged and con- 
ducted the music for the Disney 
production, won his Academy 
Award for the scoring of “Westside 
Story.” 


And interior designer Emile Kuri, 
a two-time recipient of the Oscar 
for set decoration on “20,000 
Leagues Under the Sea” and “The 


Heiress,” has created the interior 
decor for the elaborate sets in the 
new Disney feature. 


In addition, four of the film’s 
most respected performers received 
Academy Award nominations for 
outstanding past portrayals in the 
supporting actress-actor categor- 
ies. 


Glynis Johns was nominated for. 
her performance in “The Sun- 
downers;” Ed Wynn for “The Diary 
of Anne Frank;” Hermione Badde- 
ley, “Room at the Top;” and Elsa 
Lanchester twice, for her portrayals 
in “Come to the Stable,” and “Wit- 
ness for the Prosecution.” 


Robert Stevenson directed from 
a screenplay by Bill Walsh and Don 
DaGradi. Walsh was also co-pro- 
ducer on the Buena Vista release. 


David Tomlinson Makes Singing Bow 


In Walt Disney’s ‘Mary Poppins 
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A veteran of over thirty-five British films, versatile 
David Tomlinson reveals his singing talent for the first time 
in Walt Disney’s musical feature, “Mary Poppins.” 


“T sang in the church choir as a boy and in school theatri- 
cals,” he confessed to musical director Irwin Kostal, “but 


never professionally.” 


In an audition, Kostal quick- 
ly discovered that the star 
possessed a fine baritone voice, 
untrained but well modulated. 
With a little coaching he was 
soon singing like a pro. 


Tomlinson not only makes his 
singing debut in the Disney filmi- 
zation of the famed Mary Poppins 
books by P. L. Travers but he is 
featured in five solo numbers, “The 
Life I Lead,” “A British Bank,” 
“A Man Has Dreams,” “Fidelity 
Fiduciary Bank” and “Let’s Go 
Fly a Kite,” specially composed for 
the film by tunesmiths Richard M. 
and Robert B. Sherman. 


Realizing his accomplishment, 
Tomlinson was quick to quip, “With 
a bit more work I might even make 
it at the Met.” 


Filmed in brilliant Technicolor 
“Mary Poppins” also stars Julie 
Andrews, Dick Van Dyke and 
Glynis Johns. Robert Stevenson di- 
rected from a screenplay by Bill 
Walsh and Don DaGradi. Walsh 
was also co-producer on the Buena 
Vista release. 
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DAVID TOMLINSON is the  lordly-but- 
human Mr. Banks of Walt Disney's ‘‘Mary 
Poppins.” He stars with Julie Andrews, 
Dick Van Dyke and Glynis Johns in the 
Technicolor musical-fantasy. 
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FUN IS MULTIPLIED by combining live-action with animation in Walt Disney's musical- 


fantasy, “Mary Poppins.” 


In this “Jolly Holiday’’ sequence, stars Julie Andrews and 


Dick Van Dyke make friends with some charming creatures of pure imagination. 


Oscar-Winning Musical Director 


Tunes Up Walt Disney’s ‘Mary Poppins 


Irwin Kostal, who won an 
Oscar for the scoring of his 


first motion picture, ‘West 
Side Story,” recently com- 
pleted another momentous 


movie assignment, the super- 
vision, arranging and conduct- 
ing of the music for Walt Dis- 
ney’s sparkling musical-fan- 
tasy, “Mary Poppins.” 


He was musical director of the 
hit tune-show, “Fiorello,” and is 
currently represented on Broadway 
with the musical-comedy smash, 
“A Funny Thing Happened on the 
Way to the Forum.” 


Kostal, who until recently was 
wielding the baton over a 75-piece 
orchestra in post-scoring sessions 
on Disney’s “Mary Poppins,” digs 
Walt’s movie music ideas. “So many 
producers are content with a good 


visual picture,” Kostal says. “They 
don’t care about the sound track. 
To me, this is equally important, 
which is why it has been an extreme 
pleasure to work for Mr. Disney, 
the man who developed a multi- 
track sound system for his famous 
‘Fantasia’ way back in 1940.” The 
talented song-writing team of 
Richard M. and Robert B. Sherman 
composed fourteen delightful new 
songs for Disney’s exciting feature, 
which Kostal has incorporated into 
the over-all musical score. 


With the completion of “Mary 
Poppins,” Hollywood persuaded 
Kostal to delay his return to 
Broadway and television just a 
little longer. The talented com- 
poser-conductor was engaged as 
musical director on the movie ver- 
sion of Rodgers and Hammerstein’s 
stage success, “The Sound of 
Music,” also starring the incom- 
parable Julie Andrews. 


Julie Andrews, Dick Van Dyke Prove 
Perfect Team in Bright Disney Film 


Two of Hollywood’s bright- 
est personalities, Julie And- 
rews and Dick Van Dyke, are 
teamed for the first time in 
Walt Disney’s new musical- 
fantasy, ““Mary Poppins,” and 
prove a perfect combination 
of youth, vitality and talent. 


Star of the Broadway hit 
shows, “My Fair Lady” and 
“Camelot,” the lovely and ver- 
satile Miss Andrews makes an 
auspicious motion picture de- 
but in the title role as a 
whimsical English governess 
in the Technicolor production. 
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Van Dyke, who starred in the 
Broadway and movie version of 
“Bye Bye Birdie,” and is seen 
weekly in his own top-rated tele- 
vision show over CBS-TV, plays to 
perfection the happy-go-lucky Bert, 
friend and confidant of the re- 
sourceful Mary Poppins. 


The sparkling Disney tune-film 
also stars David Tomlinson and 
Glynis Johns, and co-stars Ed 
Wynn, Hermione Baddeley and 
Elsa Lanchester. 


Based on the Mary Poppins books 
by P. L. Travers, the Disney pro- 
duction was directed by Robert 
Stevenson from a screenplay by 
Bill Walsh and Don DaGradi. Walsh 
was also co-producer on the Buena 
Vista release. 


ADMIRAL BOOM, played by Reginald Owen, keeps his house ship shape in true 


nautical fashion in Walt Disney's musical-fantasy, ‘‘Mary Poppins.” 


Don Barclay plays 


the mate who cheerfully carries out his hilarious chores. 
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Moppet Actor’s Method Wins Him 
2nd Disney Role in “Mary Poppins’ 


Matthew Garber is a pint- 
sized actor with a great deal 
of talent and a complete lack 
of inhibition, a trait which 
has won him the reputation 
of being the youngest method 
actor in movies. Method actor 
or not, this seven-year-old 
Britisher’s complete natural- 
ness in front of the camera 
has resulted in leading roles 
in two of Walt Disney’s fea- 
ture productions, “The Three 
Lives of Thomasina,” and the 
dazzling new musical feature, 
“Mary Poppins.” 

Matthew’s natural flair for act- 
ing was discovered during the film- 
ing of his first screen test. He in- 
terrupted the scene by saying, “Ex- 
cuse me, I think one of my front 
teeth is falling out.” Trying to 
stifle a laugh, the director replied: 
“Well, go ahead and pull it out.” 
Before the eager cast and crew, 


Matthew did just that, while the 
camera continued to roll. 


Needless to say, the appealing 
youngster clinched the role once 
the test had been screened. His 
cheeky face lit up the screen and 
his mobile features, gentle nose 
twitching and general restlessness 
on camera, sent the audience into 
gales of laughter. 
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MATTHEW GARBER 


During the filming of “Mary 
Poppins,” whenever Matthew sensed 
it was nearing lunch time, he would 
drop a subtle hint to director Rob- 
ert Stevenson by walking over and 
taking a look at his wristwatch. It 
nearly always resulted in a lunch 
break. 


Young Walt Disney Discovery Brings 
Tradition to ‘Mary Poppins’ Role 


Like her teen-age British 
counterpart, Hayley Mills, pe- 
tite and talented eight-year- 
old Karen Dotrice comes from 
yet another of the United 
Kingdom’s acting families. 
Walt Disney’s newest discov- 
ery, the blue-eyed, blonde- 
haired Karen inherited her 
dramatic ability from both 
parents. Her father, Roy, is a 
well-known member of Peter 
Hall’s Royal Shakespearian 
Company. Her mother, Kay, 
has appeared in a number of 
London’s West End _ produc- 
tions. 

Her sixteen-year-old sister, Mi- 
chele, has already made a mark for 
herself with the Royal Shakespear- 
ian Company and in leading roles 
on television. 

Three-year-old Yvette, the young- 
est member of the Dotrice family, 
has yet to make her acting debut, 
but her precociousness seems to 
leave little doubt that she, too, will 
follow in her elders’ footsteps. 

Currently making her second 
screen appearance in Disney’s ex- 
citing new musical feature. “Mary 
Poppins,” following a widely ac- 
claimed film bow in the producer’s 
recent heartwarming drama, “The 
Three Lives of Thomasina,” Karen 
is remarkably serious and adult for 
one of her tender years. She lives 
and breathes the theatre, which 


she claims is both a hobby and a 
pastime. 
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KAREN DOTRICE 


When Disney launched a talent 
search for a little English girl to 
play one of the leads in “The Three 
Lives of Thomasina,” his London 
casting director remembered 
Karen’s remarkable performance 
in her recent stage debut in Ber- 
told Brecht’s “The Caucasion Chalk 
Circle.” 


A screen, test was arranged dur- 
ing which Karen was called on to 
register every kind of emotion. She 
came through with flying colors 
and was signed for the Disney pro- 
duction. 


‘Mary Poppins’ Is Ninth Walt Disney 
Film for Director Robert Stevenson 


Not many motion picture 
directors on either side of the 
big pond can list the kind of 
success Robert Stevenson has 
achieved, particularly since 
coming to work for Walt Dis- 
ney nine big, happy pictures 
ago. 

The ninth and happiest and 
biggest — its production em- 
braced all four Disney sound 
stages — is Walt’s “Mary 
Poppins,” a swinging live-ac- 
tion fantasy about a magical 
nanny played by the hottest 
gal in showbiz right now, 
Julie Andrews. 


Stevenson began his movie 
career writing, and at the 
same time coping with wise- 
acres who were bound to com~ 


pare him with Robert Louis 
Stevenson as his relative and 
thus chief benefactor in the 
talent department. 


“T am not now nor have I ever 
been even remotely related to Rob- 
ert Louis Stevenson, the author,” 
says director Stevenson, who likes 
to be called just “Bob.’”’ Stevenson’s 
fourth job with Walt, directing 
Robert Louis Stevenson’s “Kid- 
napped,” from a Robert Stevenson 
script, did not of course help quell 
the rumor. 


Bob’s first screenplay, ‘Tudor 
Rose,” was a big hit in both Britain 
and the United States. He soon 
tried directing and quickly proved 
himself with hits like “King Solo- 
mon’s Mines,” “Back Street,” “Jane 
Eyre” and “My Forbidden Past,” 
plus something like a hundred tele- 
vision shows, fifteen of them from 
his own scripts. 


His Disney pictures include such 
hits like “Old Yeller,” “The Absent 
Minded Professor” and “Son of 
Flubber.” 


(Not for publication) 


| SYNOPSIS | 


A street entertainer named Bert 
(DICK VAN DYKE) introduces us 
to the residents of Cherry Tree 
Lane, a curving bit of road in a 
charming section of London, circa 
1910. Among them are the Banks 
family, whose household is in an 
uproar over the abrupt departure 
of their nanny. Katie Nanna (ELSA 
LANCHESTER). This leaves the 
children, Jane (KAREN DOTRICE) 
and Michael (MATTHEW GAR- 
BER) solely in the hands of their 
parents, Mr. (DAVID TOMLIN- 
SON) and Mrs. (GLYNIS JOHNS) 
Banks. However, the mother is a 
suffragette who has little time for 
her children, and the father is a 
bank executive with even less time 
for his family. Ellen, the maid 
(HERMIONE BADDELEY), re- 
fuses to take on the added respon- 
sibility. 

Mr. Banks must place an adver- 
tisement in The Times for another 
nanny, but the children write their 
own ad, requesting “must be kind, 
must be witty, very sweet and very 


pretty .3.7 
Next morning the Banks’ next 
door neighbor, Admiral Boom 


(REGINALD OWEN), notices a 
change in the wind. The West Wind 
has faltered and a breeze comes 
strongly from the east. And swept 
in on the East Wind is Mary Pop- 
pins JULIE ANDREWS). A line of 
stern-looking women waits in front 
of the Banks house. At the hour of 
eight, they will be interviewed. The 
hour is announced by Admiral 
Boom and his assistant, Binnacle 
(DON BARCLAY), as they fire 
the large cannon atop his house. 
When Mr. Banks orders the door 
opened to begin the interviews, he 
finds that all the applicants have 
vanished, save one. She is Mary 
Poppins and in her hand _ she 
clutches the children’s ad, sup- 
posedly destroyed. 

The time has arrived for the 
daily walk in the park, so Mary 
Poppins leads the children down 
the sidewalk to the park entrance. 
They meet up with the street en- 
tertainer, Bert, who is now draw- 
ing pictures on the sidewalk. Bert 
suggests that they go for a stroll 
through one of his chalk drawings. 
In a flash, Bert, Mary, Jane and 
Michael have passed through the 
picture and are frolicking across 
the chalk-drawn English country- 
side. They go for a ride on a car- 
ousel, but the horses break loose 
from their merry-go-round and race 
gaily over hill and dale. 

The next morning — its advent 
announced by Admiral Boom’s can- 
non salute — finds a disarming 
change in the Banks household. The 
sourfaced cook, Mrs. Brill (RETA 
SHAW), is singing to herself and 
the children are happily chanting 
the song they learned from Bert 
and the pearlies. 

Mary, who presumably is taking 
the children with her to the fish 
mongers, instead changes her plan 
and visits her Uncle Albert (ED 
WYNN). Bert joins them on the 
way and leads them to Uncle Al- 
bert’s room where the old man is 
happily floating near the ceiling. 
It seems he loves to laugh, and 
whenever he does, he rises off the 
floor, often banging his head on 
the ceiling. 

When Mr. Banks explains he 
wants the place run like his bank, 
Mary suggests that he demonstrate 
this to Jane and Michael by taking 
them to his office the next day. 
Preparing the children for the bank 
outing, Mary Poppins tells about 
the pigeons near St. Paul’s and the 
Bird Woman (JANE DARWELL), 
who sells birdseed for tuppence a 
bag. Next day, the children see the 
Bird Woman on their way to the 
bank. In an effort to teach them 
thrift, Mr. Banks has given each 
of the children tuppence to deposit 
in a savings account. However, 
once inside the hallowed halls of 
the executive offices, the children 
regret having deposited their 
money. Now they want to buy 
birdseed for the pigeons. Their de- 
mands to get back the tuppence 
creates a stir in the bank and de- 
positors rush to remove their sav- 
ings, causing a run on the bank. 
Mr. Banks is a broken man. 

Rushing from the bank, Jane 
and Michael run into Bert, who is 
now in the guise of a chimney 
sweep. He invites them to zip up a 
chimney for a birds’ eye view of 
London. When Mary Poppins hap- 
pens along, they all dance merrily 
over the rooftops. Several more 
Sweeps join the happy group and 
the dance continues on to the 
Banks’ house, where the maid, the 
cook, Mrs. Banks and even Mr. 
Banks are temporarily caught up 
in the spirit of the occasion. The 
next day, Mr. Banks finds a bat- 
tered old kite he once flew as a 
child and offers to fly it with his 
children. Mary Poppins sees them 
go and realizes she is no longer 
needed here. As she sails up over 
London, she sees Bert selling kites. 
With him are not only the Banks 
family, but also the executives of 
the bank, 


Walt Disney’s ‘Mary Poppins’ is Perfect 
Showcase For Dick Van Dyke’s Talents 


Brilliant young performer Dick Van Dyke is a trouper in the old 
tradition. He can play pathos or comedy. He can also sing, dance and do 
pratfalls — the hallmark of the classic comedian. This rare combination 
of talents makes him the perfect choice for the multi-faceted role of Bert 
in Walt Disney’s sparkling musical feature, “Mary Poppins.” 


Starred with vivacious Julie Andrews in the tune-film, Dick portrays 
a jack-of-all-trades, whose occupations are as changeable as the weather. 


He stars as a one-man-band street 
entertainer, becomes a screever or 
sidewalk artist, switches to a ven- 
dor of hot chestnuts, then becomes 
a chimney sweep and ends as a 
kite salesman. 


Such a complex characterization 
gives full play to his wide range of 
talents, with greater emphasis on 
his ability as a comedian. Dick’s 
idol has always been Stan Laurel, 
whom he considers the greatest 
pantomimist. “I’m very big as a 
Stan Laurel impressionist,” he says. 
“T’ve been doing his things all my 
life and much of my style has 
stemmed from Stan’s particular 
school of comedy.” 


An advocate of slapstick comedy, 
Dick anticipates a full-scale re- 
vival of this form of movie enter- 
tainment. “Even the old custard 
pie routine is still hilarious, pro- 
vided the timing is right,” he adds. 
“And those great comedies of the 
30’s and 40’s, like ‘Mr. Deeds Goes 


to Town,’ ‘The Awful Truth’ and 
‘Nothing Sacred,’ are still fractur- 
ing audiences on TV.” 


“Disney has already proven slap- 
stick is still popular with movie- 
goers. Just look at the success of 
‘The Shaggy Dog,’ ‘The Absent 
Minded Professor’ and ‘Son of 
Flubber.’ ” 


Never formally trained as an 
actor, he has learned by keenly 
observing other performers. This, 
combined with a natural ability has 
resulted in Van Dyke becoming one 
of the most able and popular young 
comedians in movies and TV today. 


Filmed in brilliant Technicolor 
and based on the Mary Poppins 
books by P. L. Travers, “Mary 
Poppins” also stars David Tomlin- 
son and Glynis Johns. Robert Stev- 
enson directed from a screenplay 
by Bill Walsh and Don DaGradi. 
Walsh was also co-producer on the 
Buena Vista release. 


ROOF TOP BALLET IS HIGHLIGHT 
OF WALT DISNEY MUSICAL FILM 


A roof top ballet, set to the swiftly-paced tempo of “Step 
in Time,” and featuring Julie Andrews, Dick Van Dyke and 
twenty-four of Hollywood’s most rugged male acrobatic 
dancers in the garb of chimney sweeps, is one of the real 
show-stoppers in Walt Disney’s great new musical-fantasy, 


“Mary Poppins.” 


To achieve terpsichorean perfection, choreographers Mare 
Breaux and Dee Dee Wood put the stars and dancers through 
a month’s rigid training while performing the strenuous rou- 
tine in a mock-up of the set on the studio back lot. The difficult 
number is an elaboration of an old English pub dance, and 
involves some of the most intricate acrobatic dancing ever 


British Actor 
A Real ‘Blast’ 
In Disney Film 


A thirty-five year veteran 
of motion pictures, British 
performer Reginald Owen 
holds the distinction of having 
played a wider variety of roles 
during his lengthy and color- 
ful career than perhaps any 
other living actor. 


And for a real change of 
pace, he literally blasts his 
way through his current char- 
acterization in Walt Disney’s 
exciting new musical feature, 
‘‘Mary Poppins,’’ starring 
Julie Andrews and Dick Van 
Dyke. 

No, the rather sedate Mr. 
Owen is not playing a gang- 
ster or a gunslinger, but the 
hilarious Admiral Boom, late 
of His Majesty’s Navy, who 
periodically signals the time 
of day by firing a cannon from 
the roof of his ship-shape 
dwelling. This character is 
played strictly for laughs, just 
as was his recent portrayal of 
the blustering detergent ty- 
coon in the Doris Day comedy 
hit, “The Thrill of It All.” 

All of Owen’s past successes 
have not been in a comedy vein 
and he is probably best reniembered 
for his more dramatic perform- 
ances. 

Owen recently recalled, “I’ve 
worked with many of the screen’s 
most glamorous women, like Garbo, 
Jean Harlow, Jeanette MacDonald, 
Joan Crawford, Myrna Loy, Bette 
Davis and Rosalind Russell. Gable, 
Bob Taylor, Bill Powell, Frederic 
March and those other handsome 
heroes always got the girl in the 
final clinch but I somehow man- 
aged to get the meaty roles, so I’m 
not complaining.” 


devised for a film musical. 
Once the routine was set, two 
weeks of actual shooting was 
necessary to put the dance on 
film. 


The set, like all the others 
constructed for the Techni- 
color production, is an elabo- 
rate and unique reproduction 
of London’s skyline and roof 
tops during the turn of the 
century, when that marvel- 
ous, magical English nanny, 
Mary Poppins, “flew” there. 

Based on the Mary Poppins 
books by P. L. Travers, “Mary 
Poppins” also stars David Tomlin- 
son and Glynis Johns. Robert Stev- 
enson directed from a screenplay 
by Bill Walsh and Don DaGradi. 
Walsh was also co-producer on the 
Buena Vista release. 
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HILARITY BEGINS AT HOME in Walt Disney's ‘‘Mary Poppins.” The household staff of the Banks family, where much of the 
story transpires, includes Hermione Baddeley, a maid who can move a grand piano with a flip of the hip; Reta Shaw, a cook who 
adds merriment to every recipe; and Elsa Lanchester, a governess who has had it “up to ‘ere’’ with the Banks children. The musi- 
cal-fantasy stars Julie Andrews and Dick Van Dyke. 


TONY WALTON DESIGNS COSTUMES 
FOR WALT DISNEY’S ‘MARY POPPINS’ 


Elsa Lanchester 
Returns to Comedy 
In ‘Mary Poppins’ 


Long regarded by Holly- 
wood as a sure-fire insurance 
policy for laughs, brilliant 
comedienne Elsa Lanchester 
makes an hilarious return to 
the screen in Walt Disney’s 
sparkling musical feature, 
“Mary Poppins.” 


This versatile performer, 
who has played everything 
from Shakespeare to musical 
comedy, should once again 
leave audiences laughing long 
after they have left the 
theatre with her comic por- 
trayal of the harassed nurse- 
maid, Katie Nanna, in the new 
Disney tune-film starring 
Julie Andrews and Dick Van 
Dyke. 


Born in London, the dynamic 
Miss Lanchester started her theatri- 
cal career at sixteen by both acting 
in and directing the song-and-dance 
skits in the Children’s Theatre, 
which she organized. Married to 
the late Charles Laughton for 
thirty-four years, Elsa was teamed 
with the renowned actor in such 
memorable films as “The Private 
Life of Henry VIII,” “Rembrandt,” 
“The Beachcomber” and ‘Witness 
for the Prosecution.” 


Upon completion of her zany role 
in “Mary Poppins” Miss Lanchester 
revived her exciting one-woman 
stage show, “Miss Lanchester Her- 
self,” which has enjoyed extended 
runs in Hollywood and Las Vegas. 


Filmed in brilliant Technicolor 
and based on the Mary Poppins 
books by P. L. Travers, “Mary 
Poppins” also stars David Tomlin- 
son and Glynis Johns. Robert Stev- 
enson directed from a screenplay 
by Bill Walsh and Don DaGradi. 


Hermione Baddeley Plays Comic Cockney 
Role in Walt Disney’s ‘Mary Poppins’ 


Hermione Baddeley is con- 
sidered the most versatile 
actress in England and, judg- 
ing by the variety of roles 
she has played on stage and 
screen, such esteem is well 
deserved. This petite, auburn- 
haired actress enjoyed incred- 
ible success as a child, scoring 
hit after hit in straight plays 
and musicals. Then, at the 
age of 15, ina highly dramatic 
Cockney role, she became an 
overnight sensation. 

Hermione is again playing a 
Cockney role, but this time strictly 
for laughs, in Walt Disney’s 
delightful new  wmusical-fantasy, 
“Mary Poppins,” in which she cre- 
ates an hilarious characterization 
of Ellen, a spunky little housemaid, 
who drops as many dishes as she 
does her “h’s.” 

Although she has played every- 


thing from high comedy to heavy 


drama on the screen, she is per- 
haps best remembered for her 
touching portrayal of Simone Sig- 
noret’s roommate and _ devoted 
friend in “Room at the Top,” a 
performance which won her an 
Academy Award nomination. 


In spite of her film success, 
Hermione considers herself  pri- 
marily a stage actress. American 
audiences thrilled to her on Broad- 
way in “A Taste of Honey” and 
Tennessee Williams’ absorbing 
drama, “The Milk Train Doesn’t 
Stop Here Anymore.” 


As a result of her performance 
in this play, Williams was quoted 
as saying, ‘Hermione Baddeley is 
one of the four greatest actresses 
I’ve ever seen on the stage.” (The 
other three were Laurette Taylor, 
Anna Magnani and _ Geraldine 
Page.) 

Equally at home in comedy or 
drama and in any medium, whether 
it be stage, screen, television or 
night clubs, Hermione is happiest 
when she’s performing. 


Noted English designer Tony 
Walton was Walt Disney’s choice 
to create the colorful costumes for 
his sparkling new musical-fantasy, 
“Mary Poppins,” and in addition 
to serve as design consultant on 
the overall production. 


For the talented young Britisher, 
the Disney tune-film marked the 
first time Walton had ever worked 
in the motion picture medium, just 
as it was the screen debut of his 


-equally talented and charming wife, 


Julie Andrews, who plays the title 
role. 


Walton’s brilliant career has pre- 
viously been confined to Broadway, 
the London stage and television. 
In London he designed the sets and 
costumes for such productions as 


“Valmouth,” “Fool’s Paradise,” “A 
Most Happy Fella” and the Prok- 
oviev opera, “The Love for Three 
Oranges” at the Sadlers Wells 
Theatre. 

In New York, Walton did the 
sets and costumes for the American 
production of “Valmouth,” a re- 
vival of Noel Coward’s “Conversa- 
tion Piece,” “Once There Was a 
Russian” and the long-run Broad- 
way hit, “A Funny Thing Happened 
on the Way to the Forum.” 

Last year Walton turned pro- 
ducer and with Richard Pilbrow 
and Harold Prince, produced “A 
Funny Thing Happened on the Way 
to the Forum” for London audi- 
ences. The hilarious musical-comedy 
is also a smashing success in 
Blighty. 


Don DaGradi, Cartoonist Turned Writer, 
Co-Scripted Disney’s “Mary Poppins’ 


Talented and amiable Don Da- 
Gradi, who shares co-writing cred- 
its with Bill Walsh on Walt Dis- 
ney’s exciting new musical feature, 
“Mary Poppins,” is a former Dis- 
ney animator — turned sequence 
consultant — turned screenwriter. 

In the mid-30’s he joined the 
growing Disney animated cartoon 
staff and following an apprentice- 
ship on short subjects, he was ele- 
vated to feature animation assign- 
ments. His creative talents were 
put to good use on such Disney 
classics as “Pinocchio,” “Bambi,” 
“Fantasia,” “Dumbo” and “Lady 
and the Tramp.” 


Mat POP 2J 


Don got his first crack at live- 
action when Walt picked him to 
design the underground cavern se- 
quences for “Darby O’Gill and the 
Little People.” 

Don is the first to admit he is a 
“misplaced cartoonist” at heart. 
The visual gags are his particular 
meat and there is nothing he likes 
better than an assignment from 


Walt for some humorous pseudo- 
scientific thinking on a project. 


When the Julie Andrews-Dick 
Van Dyke starrer came along, Don 
had a field day developing scenes 
that would stagger the average 
writer’s imagination. 


SMILING THROUGH the soot of the chimneys of London are Dick Van Dyke, Julie 
Andrews and moppet stars Karen Dotrice and Matthew Garber of Walt Disney's 


musical-fantasy, “‘Mary Poppins.” 
fies gravity — both physical and mental. 


In this remarkable scene the fantastic foursome de- 
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‘From the moment the lovely Julie comes gliding in, umbrella-borne from her dwell- 
ing place in the sky, the movie is sheer delight—to the eye, the ear, the senses!” 
— Newsweek 


“ ‘Mary Poppins’ is moviemaking at its best... the kind of j Joyous, fresh, expert and 
imaginative musical that leaves you glowing—Julie Andrews is irresistible, and 
Dick Van Dyke is delightful... topnotch entertainment for everybody!” 

—Good Housekeeping 


“Everything about ‘Mary Poppins’ is a delight ... Julie Andrews brings sparkle and 


dash to the inspired musical fantasy... Dick Van Dyke is her splendid partner in 
fun ...‘Mary Poppins’ is a rare accomplishment, a joy for all!” —Seventeen 


“ "Mary Poppins’ is the drollest Disney film in decades, a feat of prestidigitation!” 

—Time 
“A burst of sheer frolicsome delight, one of the most magnificent pieces of enter- 
tainment ever to come from Hollywood... Julie Andrews is almost a whole show in 
herself... Dick Van Dyke clowns and sings with great style!” —Saturday Review 


“A joy to behold... Disney has worked a special kind of magic!” 


—New York Daily News 


. Just magic for the sheer joy of magic!” 
—Christian Science Monitor 


“Walt Disney has bestowed an eye-popping family package!” 


“New Disney film nears perfection . . 


—Cue Magazine 


Mary Poppins is played exquisitely by Miss 
—Phyllis Battelle, Hearst Headline Service 


“Walt Disney’s miracle movie... 
Andrews... absolutely wonderfull” 
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Give your opening date a big build-up by adding these overliner 
slugs to all your pre-opening ads. All are available on Mat POP-5X. 


Mary Poppins Arrives Wednesday! 


Starts THURSDAY! 


Mary Poppins Arrives Friday! Pe iatlads abi Sah 
Starts TOMORROW! 
Mary Poppins Arrives Tomorrow! 
Slugs shown above are also includ- 


The slugs shown above are also included ed in one column sizes on the mat. 
in reverse (white on black) on the mat. 


Mary Poppins Arrives Wednesday! Slugs shown at left Mary Poppins Arrives Friday! 
and right are also 


included in re- 


Mary Poppins Arrives Thursday! verse (white on Mary Poppins Arrives Tomorrow! 


black) on the mat. 


Stimatlate early interest by running these announcement under- 
liners as part of the ad campaign that immediately precedes 
‘‘Mary Poppins.”’ All underliners are available on Mat POP-3SX. 
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eee The brilliant music of “Mary Poppins” is greatly en- 

The fun begins at the beginning, so announce your hanced by the added dimension of stereophonic sound. 
Mary Poppins’ starting times in every ad, wherever If yours is a stereophonic presentation, call attention 
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“From the moment the lovely Julie comes gliding in, 
umbrella-borne from her dwelling place in the sky, the 
movie is sheer delight—to the eye, the ear, the senses!” 

—Newsweek 


““Mary Poppins’ is the drollest Disney film in decades, 
a feat of prestidigitation!’’—Time 


“Mary Poppins’ is movie making at its best...the kind 
of joyous, fresh, expert and imaginative musical that 
leaves you glowing...Julie Andrews is irresistible, and 
Dick Van Dyke is delightful...topnotch entertainment 
for everybody!”’ —Good Housekeeping 


“Everything about ‘Mary Poppins’ is a delight...Julie 
Andrews brings sparkle and dash to the inspired musi- 
cal fantasy...Dick Van Dyke is her splendid partner in 
fun...‘Mary Poppins’ is a rare accomplishment, a joy 
for all!l’’—Seventeen 


“A burst of sheer frolicsome delight, one of the most 
magnificent pieces of entertainment ever to come from 
Hollywood...Julie Andrews is almost a whole show in 
herself ...Dick Van Dyke clowns and sings with great 
style!’’—Saturday Review 


“Walt Disney has bestowed an eye-popping family 
package!”’—Cue Magazine 


“New Disney film nears perfection...just magic for the 
sheer joy of magic!’’—Christian Science Monitor 


“It's supercalifragilisticexpialidocious! Translated, that 
means it’s the greatest!’’ —Hedda Hopper 


“Walt Disney’s miracle movie...Mary Poppins is 
played exquisitely by Miss Andrews...absolutely won- 
derful!’’—Phyliis Battelle, Hearst Headline Service 


“Irresistible...a most wondrous, cheering movie... 
Mary Poppins is played superbly by Miss Andrews... 
Van Dyke is joyous as Bert...exciting and nimble danc- 
ing and a spinning musical score!“’ —New York Times 


“Disney has worked a special kind of magic...a joy to 
behold!’ —New York Daily News 


“Entrancing!...Julie Andrews is the most enchanting 
movie personality to come along in years!” 
—New York World-Telegram and Sun 


“A film of joy and beauty...Julie Andrews is the fair- 
est lady of all...she is superb!” —New York Herald Tribune 


“Go see it and have yourself a wonderful time... Made 
with imagination, taste, talent and especially the Dis- 
ney magic of make believe...It is superlative!” 

—New York Journal American 


“A lilting, magical music-and-dance extravaganza... 
Walt Disney’s motion picture production wizardry soars 
to a new high!” —Atlanta Journal 


‘Poppins’ is great... Julie Andrews emerges as one of 
the very top stars of Hollywood!’ —Atlanta Constitution 


“The most triumphant musical fantasy ever filmed and 
the finest picture in the producer's distinguished career 
...This picture is for everybody!” 

—Los Angeles Herald-Examiner 


“An endearing and opulent fantasy...a sweetheart of 
a show!” —San Francisco Examiner 


“A lot of laughs, a tear here and there, a moment of 
breath holding or so and the warmth that is Walt Dis- 
ney’s—they’re all in ‘Mary Poppins.’ —Boston Traveler 


“Disney brings a technical eloquence that matches 
most of the brightest words that have been written... 
Julie Andrews gloriously establishes herself!’ 

—Dallas Morning News 


“Wonderfully whimsical...crisply enchanting!’ ‘ 
—Dallas Times Herald 


“Miss Andrews is an actress of tremendous spirit, with 
a singing voice which has so much buoyancy in it that 
most others seem leaden by contrast...you’ll surely 


come away humming at least a couple of tunes!” 
—Houston Post 


“Enchanting...fresh, lively and funny...with typical 
Disney charm...Its cast is superb!’ —Houston Chronicle 


“Absolutely everyone is going to be in love with ‘Mary 
Poppins.’ “’ —Chicago Sun-Times 


“Probably Walt Disney’s masterpiece...Miss Andrews 

is lovely and amusing. Dick Van Dyke is a lithe and 

expert clown...a thoroughly enchanting movie!” 
—Chicago Tribune 


“The best picture Walt Disney and his staff have ever 
made...Julie Andrews is utterly fetching...Dick Van 
Dyke almost steals the picture...\Mary Poppins’ is a 
picture everyone should see—for the sheer joy of it!” 

—Chicago’s American 


“Wondrous blending of fantasy, music, comedy and 
whimsy ...perfect is the word for Julie’s Mary Poppins 
...there are all kinds of happenings too numerous to 
mention—and they’re all delightful!’ —Pittsburgh Press 


“Different ... delightful . . . performances couldn’t be 
better!’’—Rocky Mountain News 


“Mary Poppins’ is that rare film—a completely enjoy- 
able experience for all audiences...a bright, light, thor- 
oughly entertaining musical fantasy!’ —Denver Post 


“*‘Mary Poppins’ is a rocket ride to euphoria and fun 
all the way!”’ —Salt Lake Tribune 


““Mary Poppins’ is a pure delight!’ —Deseret News 


“It is a magical movie and its legerdemain is of the 
happiest variety!’ —Philadelphia Inquirer 


“An imaginative movie that abounds in music, dance, 

some really brilliant special effects and has a cast that 

could and does charm the birds off the trees!” 
—Philadelphia Bulletin 


“Magic and music and laughter and fun...Disney’s at 
his very finest...in Miss Andrews, he brings to films a 
shining new star!’ —Philadelphia Daily News 


“Julie Andrews is simply superebullientlygrandilo- 
quently superb!’ —Cleveland Plain Dealer 


“An entrancing blend of whimsicality, comedy and 
song...three cheers for Mary Poppins.” 
—Toronto Globe and Mail 


“One of the most delightful, enchanting and charming 
pictures ever made!” —St. Louis Post-Dispatch 


“An unalloyed delight...Miss Andrews instantly be- 
comes the most striking feminine player films have 
introduced in too long!“ —Washington Post 


“A sheer delight, a musical comedy you'll remember 
fondly and warmly...the playing by a cast headed by 
Julie Andrews is superb...The musical score is lilting!’ 

—Evening Star, Washington, D. C. 


“A film of rare beauty ...sheer joy all the way!” 
—Washington Daily 


LOCAL REVIEW ADS 


The special ad mats shown on this page are designed so that you can insert quotes from your local 
newspaper, TV and radio reviews. To supplement these quotes, use some of the “fabulous forty” 
quotes on the facing page. Note: The line art at the upper right corner of each ad can be raised, 
lowered or deleted. When doing so, remember to adjust your lineage total. 
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COMPOSITE AD MAT 


Your composite ad mat (SPECIAL MAT #1) includes the following ads, all of which are 
illustrated on the preceding pages, and three scene cuts (2A, 1B and 1E), which are illustrated 
in the publicity section, pages 4 through 9. 


Ad Mat 201— 50 lines Ad Mat 102— 14 lines 
Ad Mat 203— 28 lines Ad Mat 103— 28 lines 
Ad Mat 206— 76 lines Ad Mat 104— 50 lines 
Ad Mat 207 — 28 lines Scene Mat POP-2A 
Ad Mat 209 — 100 lines Scene Mat POP-1B 


Scene Mat POP-1E 


PLAN YOUR HOLDOVER ADS NOW 


...because ‘‘Mary Poppins”’ has a bigger holdover potential than any motion picture that’s 
come along in a long, long time. The overliners shown below enable you to give your hold- 
over campaign great variety and excitement. All are included in Mat POP-4X. 


Held Over for Another Wonder-Filled Week! 
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Held Over by Popular Acclaim! 


: ‘) e OV j LU 
Held Over by Popular Acclaim! ,iieetehebeenl CON Lad 
12345 
Held Over for Another Wonder-Filled Week! 6 7 = 90 


| Held Over for Another Wonder-Filled Week! 


Another Week of Sheer Joy!| | ==.) 
OW EF? 
Another Week of Sheer Joy! | 
Another Week Another Week 
Held Over by Popular Acclaim! of Sheer Joy! of Sheer Joy! 


00nd RECORD BREAKING WEEK! 
1934567 8 9 th st rd 


125345678 § th st od 


00nd WEEK AND STILL POPPIN’! 
123534567 8 § th st rd 12345 67 8 Q9 th st rd 


HELD OVER! 


HELD OVER! 


Held Over by Popular Acclaim! 


Mary Poppins 


SHOPP'IN DAYS! 


> 
: e. 
: 3 . : 
advertisement - advertisement + advertisement 

iW . 

‘ > 

; 2 

4 . 

: 

@ e. 
ee 2 

‘ * 


2 
= 


» ® > e ® : 
ee ae en eh a @ a*at ata hens. Wel e Betty a a #008 ts atte "asoes TV Seen ve 
® 


advertisement advertisement advertisement 


e 

. ; e e ~ 
pm OF PEF oP y Bre cr we #9 est ds® we soaits 222 wo & gowns” Oo % sp ®% oF oe a? OMe" 9 raudres et Mer 8 BVUS Ker we sae Niintig WR ee 
née 8 


oP sf MO ase gyt 16M, pore 4 Bote Pats t we Stee oe. ww, ‘do Pe mo 


advertisement advertisement advertisement 


7) 
Pe wes Fett we aH estos hae eae 5eBe Ph oe, i Bet Bem «2 gw Pe 6 es Soha 
1% 6 ad A ® s ‘ 


Walt Disney’ ~ proses ecerpent ! 


see $ $8 a ies 


388 
Ssse 
GOR 


$38 see 


ia 


~ ae a st ; 
{\ 


CO-STARRING ARTHUR REGINALD ano 


HERMIONE BADDELEY: DOTRICE: GARBER LANCHESTER TREACHER - OWEN- ED WYNN 
Scenpay by BILL WALSH “DON Qa GRAD! bisa on tea Paps” ks by PL TRAVERS Concer BILL WALSH ect by ROBERT STEVENSO peccprsah ls eh alee TECH NICOLOR® 


cj Ae Ba a I ee 


. 


Available in 8 column and 5 column tabloid size 


ORDER FROM— NOTE: 


Buena Vista Specialty Dept. The reproduction of the co-op ad on this page is in fine 
477 Madison Avenue et Ae for reels ar cali size, dpelies / saaoesks 

0-op ad mats available from National Screen Service are 
New York, N.Y. 10022 in coarse screen, for newspapers using letterpress printing. 


©1964 Walt Disney Productions 


Page 24 


START THEM SINGING 
IN THE SCHOOLS 


Exhibitors offering ‘‘Mary Poppins” 
sheet music for use in local schools have 
met with extremely good success. Having 
children learn to sing the songs from 
‘‘Mary Poppins” in school is one of the 
finest ways you can interest them in the 
motion picture. All you need do is to get 
approval from the head of the music de- 
partment (or any official in charge of these 
matters) and offer to donate a number of 
copies of the sheet music (see informa- 
tion on page 28). If you can depend on 
good cooperation from the Parents- 
Teachers Association, it is a good idea to 
have them forward the suggestion. 

In addition to, or in place of, this ap- 
proach, you can contact school glee clubs 
with the same offer. These groups func- 
tion more informally and can usually 
accept such an offer without an official 
okay. And glee clubs can do a big job of 
making the ‘‘Mary Poppins”’ music heard, 
as they perform at many school and pub- 
lic functions. Also keep them in mind 
when you plan any event that could be 
enhanced by live music (opening day fes- 
tivities, department store tie-in, county 
fair, etc.) 


LIBRARY PROMOTION 


The P. L. Travers books on the adven- 
turous escapades of ‘‘Mary Poppins”’ 
have been widely read by children during 
the past three decades (see pages 37 and 
38). The libraries in your city will be happy 
to display poster material calling atten- 
tion to the ‘‘Mary Poppins’’ books. You 
can also take advantage of the heavy 
traffic in libraries by making available to 
your librarians ‘‘Mary Poppins’’ book 
marks. These can be made up locally by 
using ad mat #101 or #104. 


RADIO SPECTACULAR 


An interesting and unusual radio ac- 
cessory is available from Buena Vista 
Specialty Department. This is a recorded 
‘behind the scenes’’ look at the music 
side of ‘‘Mary Poppins’”’ and features Julie 
Andrews and Dick Van Dyke. Also in- 
cluded are some of the top musical num- 
bers from the picture. 

The program is recorded both as an 
“open’’ and ‘‘closed”’ interview and 
comes with a complete script. This means 
your local announcer can ‘‘do the inter- 
view’ himself or it can be run with the 
recorded voice of an interviewer (See 
page 3). 

This program is particularly appropri- 
ate for FM stations or AM stations that 
follow a format which utilizes interviews 
and discussion programs. It runs 15 min- 
utes, and can be used as the focal point 
for a longer program including recorded 
‘“‘Mary Poppins”’ music (see pages 27 
thru 30). Note: The interview recording 
also includes recorded rave review com- 
mercials for your radio campaign. 


SOUNDTRACK ALBUMS T0 SCHOOLS 


In many schools throughout the coun- 


| try, recorded music is played during the 


lunch period. Present copies of the sound- 
track album to the principals of schools 
in your area, with the request that they 
use the music just before the showing of 
‘‘Mary Poppins’’ at your theatre. 


INTERMISSION MUSIC 


Several weeks prior to the opening of 
‘Mary Poppins”’ in your theatre, begin to 
use the soundtrack album for intermis- 
sion music. Also try to arrange this with 
other theatres. The music from ‘‘Mary 
Poppins’’ can play a very important part 
in selling tickets at your boxoffice. The 
‘‘Mary Poppins’ overture on the sound- 
track album is particularly good for inter- 
mission purposes. The music can also 
form the focal point of a lobby display if 
you set up a record player with display 
pieces or with a record rack for lobby 
sales. 


CHILDREN’S STORYTELLER ALBUM 


Buena Vista Records has prepared a 
‘Mary Poppins” storyteller album for 
children (see page 28). It tells the story 
of the picture and includes a number of 
songs with special appeal for your young 
audience. Many exhibitors have been able 
to use this album on a promotional basis 
with local radio and TV children’s person- 
alities. In some instances, the album ran 
as a complete 30 minute show. In others, 
the album was ‘“‘serialized’’ and ran as a 
series of 5 segments. Any way you use it, 
it will help to insure your getting that all- 
important juvenile segment of your movie 
audience. 

You can also reach this audience with 
the storyteller album via the public 
library. Present an album to the librarian 
for the Saturday morning story hour. This 
record will relieve her of her reading 
chores in a way that will be a delight to 


both her and the children. 


mS 


SCHOOL ART CLASSES. 


A number of theatres have been suc- 
cessful in getting the art classes of junior 
and senior high schools to designate 
‘‘Mary Poppins’ as a poster theme for 
their students. Exhibitors furnished the 
art teachers with 11x14 color stills to be 
used as informational material. Winning 
posters were displayed in the lobby of 
the theatre prior to and during the run of 
‘Mary Poppins.”’ 


JULIE ANDREWS DAY ON RADIO 


The voice of Julie Andrews is well 
known to radio audiences everywhere, 
and high among her hits is the soundtrack 
album from ‘‘Mary Poppins.’’ Work with 
a radio station which programs music 
from Broadway and Hollywood to set up 
a Julie Andrews Day, coinciding with the 
opening of ‘‘Mary Poppins’”’ at your thea- 
tre. (See page 27.) 


PREMIERE-PROVEN EXPLOITATION IDEAS 


WOMEN’S CLUB ENDORSEMENTS 


Women’s groups across the country 
are unanimous boosters of Walt Disney 
films. In “‘Mary Poppins’”’ they have not 
only a picture which qualifies for their 
support on grounds of family audience 
suitability, but one which they can en- 
dorse enthusiastically on a quality enter- 
tainment basis. You should make plans 
for important women’s clubs, PTA groups, 
etc., to be contacted early. Supply the 
leaders of the various groups with infor- 
mational material on ‘‘Mary Poppins.”’ 
Most groups have motion picture chair- 
men whose function it is to point out to 
members the movies which merit their 
active support. They can be your most 
powerful campaigners. 


RESTAURANT PROMOTION 


One exciting possibility for restaurants 
which cater to family trade is the use of 
a place mat showing figures from the 
‘Mary Poppins’ movie. In a number of 
cities, not only did the restaurant use 
these place mats, but they also supplied 
young diners with a small package of col- 
ored crayons so that the children could 
color the figures on the place mats while 
waiting to be served. (The coloring con- 
test shown on page 24 can be used for 
this purpose.) Not only was this a great 
device for drawing attention to the pic- 
ture, but it was also an excellent public 
relations gesture on the part of the res- 
taurant management. 

The tea party from the movie can also 
be used to create a restaurant tie in. 
Using table tents, banners, etc., set up 
a promotion with your local restaurant 
using the line: “‘It’s tea time with ‘Mary 
Poppins.’”’ 


COLOR ART IN NEWSPAPERS 


Most newspapers in metropolitan 
cities are now able to reproduce color art 
in some manner. However, time require- 
ments are such that plans for use of color 
art have to be made well in advance. At 
least six weeks prior to your ‘‘Mary Pop- 
pins’’ opening, contact your newspaper 
with a selection of color art on the pic- 
ture. Try to get a firm commitment to 
use this color material on the picture not 
later than the Sunday preceding your 
Opening. You may order 4x5 color trans- 
parencies from the Buena Vista Specialty 
Department. 


BLACK-AND-WHITE STILLS 


Exchange Sets ‘‘A”’ and ‘‘B”’, available 
through National Screen Service, include 
a wonderful selection of 8x10-inch black- 
and-white stills for all publicity and dis- 
play purposes. These are among your 
most useful campaign accessories. 


Page 25 


Page 26 


SIDEWALK DRAWING CONTEST 


In “‘Mary Poppins,’’ Dick Van Dyke is 


_ involved in a number of occupations, and 


one of these provides the handle for one 
of the most imaginative and unusual pro- 


motions to come along in recent years. 
His role as a sidewalk artist can be used 
_as the basis for a sidewalk chalk drawing 


... a ballyhoo stunt that can and 


_has achieved tremendous publicity and 
— excitement. 


Contests have been conducted for 
school children, from grade schools 
through high school, on downtown side- 
walks, city parks, shopping center malls, 


etc. In several instances, local news- 


papers or TV stations co-sponsored the 


event with the theatre. Contests were held 
on Saturday mornings and the number 
of entries has ranged from several dozen 
to several hundred. Judges can be art 


teachers, local artists, heads of civic 
organizations, etc. Prizes can be record 
albums, single records from ‘‘Mary 
Poppins,’ merchandise gifts, theatre 
passes, etc. 

In some cities the drawing was done 
on the cement blocks of the sidewalk it- 
self. In other instances, the sidewalk was 
covered with blocks of heavy paper or 
cardboard on which the drawings were 
made. The drawings were then placed on 
display at the theatre, participating de- 
partment store, in downtown merchants’ 
windows, etc. 

Generally, the subject for. the drawings 
have been any scene which in the minds 
of the entrants depict a ‘‘Jolly Holiday.”’ 
Children wishing to enter the contest 
should be asked to register, either at the 
theatre, or at a sponsoring establishment 
well in advance of the contest. 

This will give you an idea as to how 
many entrants you will have and will also 
give you the opportunity to hold the num- 
ber of entries to a controllable group. 


DIRECT MAIL 


Julie Andrews is well known to a spe- 
cial segment of the American public — 
devotees of the live theatre. These are 
people who do not generally read movie 
ads in newspapers, but who should be 
very interested in ‘‘Mary Poppins.’’ Se- 
cure mailing lists from your local sym- 
phony or theatre group and send letters 
to these people, using the special 4-color 
letterhead available through the Buena 
Vista Specialty Department. 

There may be many mailing lists you 
can utilize in the same way to arouse the 
interest of special audience groups — 
art schools, dramatic schools, dancing 
schools, book clubs, fan clubs, etc. 


es 


CROSS-PLUG WITH TRAILERS 


Nothing sells like a trailer, especially 
the ‘‘Mary Poppins’”’ teaser trailer, which 
is available free for use in your theatre 
and in all other theatres who are willing 
to cooperate. In the pre-release engage- 
ments the cooperation has been outstand- 
ing. You can look for the same response 
in your community when offering this 
prestige facility. 


SUPERCALIFRAG.... 


The big word is supercalifragilisticex- 
pialidocious. It seems almost endless and 
so are the promotional possibilities. You 
can make it part of a spelling bee in the 
schools or on a live TV program. You can 
run a contest to see how many words can 
be made with the letters. Or, ask for daffy 
definitions of the word, with prizes for the 
funniest, the silliest, the strangest, etc. 
Suggest that the word be used as a catch 
phrase by a local TV personality. He could 
use it every time he is pleasantly sur- 
prised, or every time he comes up with a 
bright idea, instead of ‘‘eureka,’’ or some 
such ordinary word. 


~ LEAD THE PARADE 


Supply marching bands with ‘Mary 
Poppins’’ sheet music, so that every pa- 
rade will be highlighted by lively music 
from the motion picture. (See page 28 for 
sheet music listing.) For a real stopper, 
have the marching band dress up like the 
Pearlies in the motion picture. Just cover 
any outfit with pearl buttons and you have 
your Pearly costume. 


You can also have your one man band 
(see description at right) march in the 
parade, and if there are floats, you can 
make an exciting bid for a blue ribbon 
with a float depicting a scene from ‘‘Mary 
Poppins.’’ The ‘‘Jolly Holiday’’ carousel 
scene probably lends itself best, topped 
by a local beauty queen decked out in a 
pink Mary Poppins costume. 


SATURATION PUBLICITY 


Publicity material included in this 
pressbook (pages 4 thru 9) gives you a 
wide variety of power packed stories and 
pictures, enough to give different ‘‘exclu- 
sives’”’ to every publication in your com- 
munity. You can supplement this with the 
black-and-white stills available in the Na- 
tional Screen Service Exchange Sets. In 
addition, you have recorded music (pages 
27 thru 30) and a recorded interview 
(page 3) for radio publicity, and enter- 
tainment film clips for TV publicity. In all 
cases, go after personal comment by col- 
umnists and media personalities to back 
up your prepared material. 


TELEVISION ENTERTAINMENT CLIPS 


‘Non-commercial’? 16 mm entertain- 
ment film clips, which have proven among 
the most popular of all promotional ac- 


cessories offered by Buena Vista, are. 


available on ‘‘Mary Poppins.’’’ There are 
three separate clips, ranging in time from 
3 to 3% minutes, and which include the 
‘“highlight’’ scenes from this spectacular 
motion picture (see page 2). In a number 
of early situations these have been shown 
over and over by local television stations. 
Not only do they offer the station un- 
equalled entertainment, but also the 
finest possible selling vehicle for ‘‘Mary 
Poppins.” 


PREMIERE-PROVEN EXPLOITATION IDEAS 


REACH THE THEATREGOER 


An excellent way to reach the playgoer 
is to seek publicity or place an ad in any 
of the publications that are distributed 
as magazine-type programs at theatrical 
performances. Any exposure of this 
type will certainly lend prestige to your 
engagement. 


ONE MAN BAND BALLYHOO 


One of the talents of Dick Van Dyke as 
Bert in ‘‘Mary Poppins’’ is that of a one 
man band. Find a local musician in your 
city who can perform as a one man band 
to be used as part of your street ballyhoo, 
both preceding and during your engage- 
ment. The 8x10 black-and-white stills in 
the National Screen Service Exchange 
Sets include good photographic repre- 
sentation of Dick Van Dyke as the one 
man band. Use this as a guide in creating 
a costume. 


COLORING CONTEST 


Coloring contests are a perennial favo- 
rite with young Disney fans. This one 
(page 24) will be all the more popular 
because the motion picture is so exciting. 
And it’s a good way to get the kids familiar 


with the stars! 


V.LP. NIGHT 


Make sure the important people in your | 
community are on hand on opening night 
Representatives of all communication 
media, educators, religious leaders, civic | 
officials and all the others who help create 
public opinion should be made aware of 
the importance of this entertainment _ 
event. Let them see the picture and start | 
that word-of-mouth going. 


SATURATION DISPLAY 


The importance and excitement of | 
‘‘Mary Poppins’”’ is reflected in the wide _ 
assortment of deluxe display material in 
cluded in the poster campaign (see pages 
39 thru 43 and back cover). These posters | 
and accessories are designed to fill every | 
conceivable display need—in-theatre, © 
billboard, cross-plug, store window, in- 
store, library, school, etc. The availability 
of a Teaser 1-Sheet allows you to start 
early with a ‘‘sock’”’ visual, then follow up 
with a lively presentation with broad ap- 
peal (1-Sheet B). And if there was ever a 
motion picture that deserved an exciting 
theatre front, this is the one, and the 
material is here for you to work with. 

Record stores, book stores, toy stores 
and department stores carrying ‘‘Mary 
Poppins’ merchandise are extremely anx- 
ious to tie in with window displays which 
will promote their merchandise and your 
engagement of ‘‘Mary Poppins.’’ Be sure 
to make your plans far enough in advance 
of your engagement so that you are able 
to order from National Screen Service 
whatever display material you will need. | 
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SIDE #2 


1. |llove to Laugh 
2. ABritish Bank 


SIDE #1 


1. Overture 
2. The Perfect Nanny 


(The Life | Lead) 
3. Sister Suffragette 3. Feed the Birds 
4. The Life | Lead (Tuppencea Bag) 


4. Fidelity Fiduciary Bank 
5. Chim Chim Cheree 
6. Step in Time 


7. A Man Has Dreams 
(The Life | Lead) 
(Spoonful of Sugar) 


8. Let’s Go Fly a Kite 


5. A Spoonful of Sugar 


6. Pavement Artist 
(Chim Chim Cheree) 


7. Jolly Holliday 
8. Supercalifragilisticexpialidocious 


9. Stay Awake DAVID TOMLINSON GLYNIS JOHNS ED WYNN 
Music and Lyrics by RICHARD M. SHERMAN and ROBERT B. SHERMAN Arranged and Conducted by IRWIN KOSTAL 


The ORIGINAL CAST SOUNDTRACK 


STEREO STER-4026 33% RPM Suggested Retail $5.98 


MONAURAL BV-4026 33% RPM Suggested Retail $4.98 


85,000 “fifth prizes’ in the Kraft Chocolate 
giveaway promotion carry jacket advertising for 
the Soundtrack recording. All these winners, 
and their families and friends, are potential 
Mesa hanes nce ene buyers of the album and potential patrons of 
ated your theatre! Remember them when you set opportunity for local tie-in pro- 

ae aaa ennere up a Mary Poppins music promotion. motions, cross-plug displays and 
hie joint advertising. 


This big hit album is a nat- 
ural for saturation radio 
airplay on fine and popular 


This is the most heavily promoted 
recording in Disney history. 
Every store that sells recorded 
music provides an outstanding 


This album makes an out- 
standing gift to anyone 
assisting you in your 
campaign and a wonderful 
prize for any Mary Poppins 
contest winner. 


STARS! STARS! STARS! Julie Andrews, Dick Van Dyke 
and the other stars of the motion picture enhance 
your campaign when they sing these delightful songs. 
Play the recording over your lobby loudspeakers and 
during intermission, and wherever there are loud- 
speakers in public meeting places. 


Contact your local Buena Vista Record Distributor for 
quantities of this recording (and other Buena Vista 
and Disneyland records) at reduced rates for all your 
promotional needs. Also, work with your local distrib- 
utor in setting up your promotional campaign. 
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BUENA VISTA RECORD DISTRIBUTORS (listed Alphabetically by City) 


4% 


ATLANTA 13, GEORGIA CINCINNATI, OHIO HOUSTON, TEXAS NASHVILLE, TENNESSEE SALT LAKE CITY, UTAH 

Dixie Distributing Co. Ohio Appliances, Inc. B & K Distributing Co. Music City Record Dist., Inc. Great Western Record Dist. Corp. 

1235 Techwood Drive, N. W. 7624 Reinhold Drive 2512 Irving Blvd. 127 Lafayette Street P. O. Box 2063 

John Towles or Howard Ball Jerry Weiner (821-6414) Dallas, Texas Hutch Carlock (*615 AL 5-7315) 1544 Redwood Road 

(*404 TRinity 3-2081) 2 Bill Burton, Jim Pearson Ray Peterson (*801 486-0735) 
LEVELAND, OHIO (ME 7-1920) NEW ORLEANS, LA. 

BALTIMORE 15, MARYLAND Benart Distributing Co. Delta Record Sales SAN ANTONIO, TEXAS 

Marshall-Mangold Dist. Co. @PG Frankia Avonus INDIANAPOLIS 4, INDIANA 1023 Baronne P. ; 

4805 Nelson Avenue Associated Distributors, Inc erry Shankle Co. 

Manny Goldberg oe 210 South Meridian Street ee ele ie 

(*301 542-7214) een Louis Randle, Jr., Mrs. Midkiff, Cees seeieeprer ter A 2-180?) 

BILLINGS, MONTANA DALLAS, TEXAS Tom Whalen (*317 ME 4-2591) NEWARK, NEW JERSEY SAN FRANCISCO 24, CALIF. 

Billings Hardware Adleta Co. LOS ANGELES 6, CALIFORNIA toredy Record 'Bist. Co. C & C Distributing Co. 

510 N. Broadway 1914 Cedar Springs Hart Distributors, Inc. 46 Green St. 70 Apparel Way 

Ralph Johnson or David Eisenlohr (*214 RI 1-3151) 1845 S. Orchard Street Joe Fechner (*201 MArket 3-5984) = Gene Becker & Bob Sommer 

Marion Massick Norm Goodwin, (*415 Mission 7-3806) 


NEW YORK 19, NEW YORK 


("406 245-3006) DENVER 1, COLORADO Del Roy (*213 RI 8-2281) Olympia Record Industries, Inc. SEATTLE, WASHINGTON 
BOSTON 15, MASS. Bk Lal lke ~ , MADISON 5, WISCONSIN 614 W. 51st Street Stanley Distributing, Inc. 
Mutual Dist., Inc. ok pees © EIMASE Tell Music Distributors, Inc. Ervin Litkei (*212 Cl 7-5911) 1001 First Ave., South 
1241 Columbus Avenue i505 ak Borah 1017 Jonathan Drive Stan Jaffe or R. A. Harlin 
Frank Holland (*617 HI 2-5700) -3181) Rolf Voegelin (*608 257-4667) OKLAHOMA CITY, OKLAHOMA (*206 MU 2-7188) 
B & K Distributing Co. 
hp wets Std —— DETROIT, MICHIGAN MIAMI, FLORIDA 129 N.W. 23rd St. ST. LOUIS 3, MISSOURI 
mee rene me sik Cadet Distributing Co., Inc. Florida Record Distributors, Inc. Cliff Keeton (*405 JA 5-7509) Roberlc Raceid Distributing C 
ag oe aioe a 13380 Capital Avenue 8160 N.W. 36 Avenue 1906 Washingto we ect 
(*716 TT 2.0427). — Harry Levin or Al Truax (*313 548-3171) Martin Marks or Bob Caudill PHILADELPHIA 7, PA. Robert Hee ier re 
: ("305 634-7751) Chips Distributing Co. Norman Hausfater (*314 MAin 1-0470) 
CHARLOTTE, N.C. E. HARTFORD, CONNECTICUT MIAMI BEACH 62, FLORIDA sy Sipeea tenga 
su rey Record Dist. Seaboard Distributors, Inc. Sandy Strohbach ie Rosenthal or Ernie Santone 
. Be Morehedd St. 275 Park Avenue 301 190 Street ("215 PO '9-5000) 
er iseman (*704 ED 3-3210) Marvin Ginsburg (*203 289-9369) (*305 949-0434) RCA Victor Company, Ltd 
CHICAGO 14, ILLINOIS ee i a 
oo Se Me MINNEAPOLIS, MINN. Seaway Distributors, Inc. 1001 Lenoir Street 
(AAS. Divatas ‘aby nc. HONOLULU 17, HAWAII Heilicher Bros. 3142 Prospect Avenue Montreal, Quebec, Canada 
lack Wan Y way Microphone Music Co. 7600 Wayzata Blvd. Cleveland, Ohio *514 WE 3-755] 
312 BI Se 605 Coral Street Gene Patch John Cohen or Sam Davis 
- ) Kenneth K. Kaizawa (502-188) (*612 544-4201) (EX 1-7300) 
*Area Code 
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Chim Chim Cheree and Other 
Children’s Choices 


: 334% RPM 
came Suggested Retail $3.98 
AND! 
Chim Chim Cheree 
F-130 45 RPM 
Suggested 
Retail 98c 


ST-3922 33% RPM Suggested Retail $3.98 


A 12-inch recording in a handsome full-color album, opening up to 
a 12-page storybook telling the entire story of the motion picture in 
words and lively, full-color illustrations, as shown above. 


: 10 Songs from Qa D¥enep's 


ce 


THE LIST OF 
DISTRIBUTORS ON 
THE PRECEDING PAGE. 
CONTACT THE 
ONE NEAREST YOU 
FOR PROMOTIONAL 
ASSISTANCE. 


10 SONGS FROM MARY POPPINS 
DQ-1256 33% RPM Suggested Retail $1.98 


A 12-inch recording in a full-color illustrated jacket, with the 
words to four of the songs printed in full on the back. 


Mary Poppins MUSIC 


KAPP 


a 
THE DO-RE-MI CHILDREN’S CHORUS 
Songs from 
MaRy PoPpINS 
PINOCCHIO rux oxsimxaree MOLLY BROWN 
PETER PAN $0 DEAR 10 MY HEART Cinderella 
MONO SPECIAL GUEST STAR M ARY Mi ARTI IN sreciacauesr = 
KL-1419 
$3.98 
33% 
RPM 
Suggested 
Retail 


A SPOONFUL OF SUGAR - FEED THE BIRDS -CHIM CHIM CHEREE - SUPERCALIFRAGILISTICEXPIALIDOCIUS 
BIBBIDI-BOBBIDI-BOO - WHEN YOU WISH UPON A STAR - I'M FLYING - |AINT DOWN YET - STAY AWAKE 
LET'S GO FLY AKITE - HOW CAN ANYONE KEEP FROM SINGIN’ - LAVENDER BLUE (Dilly, Dilly) 


THE DO-RE-MI CHILDREN’S CHORUS 
SPECIAL GUEST STAR 


MARY MARTIN 


KAPP 


ALSO! 
MARY MARTIN 


sings 
SPOONFUL OF SUGAR 
and 
FEED THE BIRDS 


k-605 98¢ 45 RPM 
Suggested Retail 


CAPITOL 


The 3 D’s 
CHIM CHIM CHEREE 


#5249 98¢ 45 RPM 
Suggested Retail 


PRIMA 


LOUIS 


STEREO 
KS-3419 
$4.98 


33% 
RPM 


Suggested 
Retail 


MONO 


Suggested Retail j 


$3.98 


PRIMA 
Singa 
and A Socestat ot Sugar P- l O l 8 
from Oar DYenep's 
POPPINS 98¢ 
45 RPM 


LOUIS PRIMA 


PRIMA 
ALSO! 


Gia and Louis Prima 
“FLY WITH MARY POPPINS” 


33% RPM LP ALBUM 
STEREO « PS-3007 $4.98 Sugesested 


MONO « PM-3007 $3.98 Sugegested 


* CONTACT the distributors of each record (see name at the top of each panel) for quantities of records and albums at reduced rates. 


Suggested Retail 


on a GALAXY OF LABELS!* 


RCA 
ARTHUR FIEDLER 


and 


THE BOSTON POPS 


perform 


CHIM CHIM CHEREE 


RCA 


PHIL 


NIMMONS 


“‘“MARY POPPINS SWINGS” 
(Canada only) 


REPRISE 


PLAYS WITH THE ORIGINAL 
MOTION PICTURE SCOR 


33% 

RPM 
STEREO 
me $4.98 
DUKE ELLINGTON 
WONDERLAND 
MUSIC COMPANY 
SOUVENIR SONG ALBUM (13 songs) .............. $1.95 
SHEET MUSIC ARRANGEMENTS ................ each 75¢ 


A Spoonful of Sugar, Jolly Holiday, Supercalifra- 
gilisticexpialidocious, Feed the Birds, Chim Chim 
Cheree, Let’s Go Fly a Kite. 


CHORAL ARRANGEMENTS (13 songs) ........ each 30¢ 


ALBUMS 
Fo |S p52 RSI CAR SER ae Se a aeting i RO $1.95 
Easy PlaWOr(SOCCIal snobs -sk, ace- ads cee 95¢ 
B-flat instruments (special) ..............000000000.. 95¢ 
E-flat instruments (special) ............00..00.00cc00. 95¢ 
Accordion and guitar (special) ................0.00.... 95¢ 
Concert band (complete set) ...........0...0..00..0... $20 


HANSEN PUBLICATIONS INC. 
1824 West Avenue, Miami Beach, Fla. 33139 


(Not including Buena Vista and Disneyland records. See preceding pages.) 


e 


LABEL ARTIST TITLE CATALOG NO. SUGG. RETAIL 


5249 


CAPITOL THE 3D’s CHIM CHIM CHEREE AS roth 


BRYAN RUSSELL SUPER-CALI-FRAGIL 45-2702 


COLISEUM ag. THE JUNIOR PROMS 45 rpm 


MARY MARTIN SONGS FROM MARY POPPINS Ster KS 3419 
KAPP & DO-RE-MI CHORUS (AND OTHERS) Mon KL 1419 


STEREO CO ——— MONO 
SPOONFUL OF SUGAR K605 - WS 1110 oma A VJ 1110 


KAPP MARY MARTIN FEED THE BIRDS 45 rpm $4.98 aurreceuubices Ne | $3.98 


Ster PS 3007 iy ad ok ae Suggested 
Mon PM 3007 | | om  . oe Retail 


PRIMA GIA & LOUIS PRIMA FLY WITH MARY POPPINS 


STAY AWAKE P1018 


PRIMA LOUIS PRIMA SPOONFUL OF SUGAR 45 rpm 


ARTHUR FIEDLER 


RCA & BOSTON POPS CHIM CHIM CHEREE 


MARY POPPINS SWINGS 


RCA i edaigs lg (CANADA ONLY) 


DUKE ELLINGTON PLAYS Ster 


6141 


REPRISE DUKE ELLINGTON (INSTRUMENTAL) Mon 


STAY AWAKE 0327 


REPRISE ROSEMARY CLOONEY SPOONFUL OF SUGAR 45 rpm 


MY FAVORITE SONGS 
RAY WALSTON FROM MARY POPPINS i VJS a 
(AND OTHERS) on VJ 1110 


e 


WY. Showman { Take advantage of this unusual 


opportunity to ring up extra profits! 


Recorded Mary Poppins music on the Buena Vista and Disneyland 
labels is also an outstanding item for lobby sales, already chalking up 
profitable response at many theatres. Contact your nearest Buena 
Vista distributor (see list on earlier page) to order quantities of rec- 
ords and various selling aids, including browser box displays, tent 
streamers and record racks. Remember, “Mary Poppins” music is its 
own best selling aid. When your patrons come out of the theatre 
whistling and humming those delightful songs, they will be at their 
peak moment of record-buying readiness! 
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BLUEPRINT FOR DEPARTMENT STORE TIE-INS a 
Highlights of some of the promotions that have already been used in connection with ‘‘Mary BOOK STORE PROMOTION 


Poppins’ engagements — with spectacular success! Remember that each of the items mentioned 
below included credits for the picture and the theatre in some shape or form, and much of the 
resulting publicity also carried direct credits! Licensed merchandise was highlighted wherever 
possible (see following pages). 


ONE MAN BAND —dressed like Bert, drawing attention by his costume and the sounds of his 
instruments. Used in many ways: Street ballyhoo, marching through store carrying placard 
to announce promotional event, leading a parade of kids to sections of store carrying ‘‘Mary 
Poppins’’ theme and merchandise. : 

DISPLAYS BASED ON SCENES AND COSTUMES — Unusual ous based on Jolly Holiday ers in creating impressive in-store displays on 
costumes, chimney sweep costumes, one man band, Mary’s flying costume, with umbrella 


and carpetbag; eye-catching displays inspired by Admiral Boom’s weathervane and cannon, ' oo ee nate see a rte ae 
“Jolly Holiday” carousel, etc. : erlal which is available through your Nationa 


Screen branch. Make up book marks (using ad 
mat #101 or #104), announcing your engage- 
ment, to be inserted in all books sold during 


The PL. Travers books on ‘‘Mary Poppins” have 
been read and loved by children for three dec- 
ades and they continue to rank high on the 
juvenile reading lists. With the release of the 
Walt Disney picture based upon these best sell- 
ing stories, there has been created a new and 
even bigger demand for the books (see pages 
37 and 38). Work with your local book deal- 


FASHION SHOW — Using Supercalifragilisticexpialidocious as theme, advertised in special roto- 
gravure section, fold-out invitation that spells out theme word, revolving carousel to display 
toys and apparel, mannequins dressed as the Banks children ‘‘flying’’ kites over children’s 


department. your joint promotion. 
BENEFIT FASHION EVENT — cooperative venture by apparel stores in shopping area, heavily == ae . rt—<“<itsisi‘SsS—SsSSSNSCiC*SCsisCN 
publicized and heavily advertised. Supported by several civic groups, 16-page co-op roto- CO-OP AD 


gravure section, admission price earmarked for popular charity, teen-age bands provide live 
entertainment, music is based on ‘‘Mary Poppins’”’ score, singing youngsters release helium- 
filled ballons at finale to the tune of ‘‘Let’s Go Fly a Kite.”’ 

YOUNG PEOPLE’S SECTION — A fun center using themes from motion picture, designed for store's 
young customers. Chimney sweep ride: a slide that lets children out at bottom through a 
mock fireplace. Magic Measuring Stick: a five-foot yellow plastic ruler that lights up with 
funny descriptions. Chalk drawing contest and artists demonstrating sidewalk chalk drawing 


All that ‘‘Mary Poppins’’ merchandise adds up 
to a giant springboard for co-op advertising (see 
ad mat on page 23). Contact toy stores, book 
stores, record shops, apparel stores — big and 
little stores, general and specialized stores. 
‘‘Mary Poppins’”’ offers a universal theme! 


FASHION IN MOTION — theme is adaptable to style presentation and other dramatic merchandise _ RECORD STORE 
stunts. Examples: Mary Poppins ‘‘descending’’ from ceiling with help of optical tricks; oe PROMOTION 
revolving carousel; flying kites; rising table from tea party scene. . 8 oe 

A THEME FOR EVERY DEPARTMENT — Songs and scenes supply motifs: ‘‘Let’s Go Fly a Kite” Re Poppins on og uptes oe = pub- 
for toy department; tea party theme for restaurant; ‘‘Step In Time’’ for footwear department; — ms S Sige oe OT TEC * and sheet 
‘Spoonful of Sugar’’ for food departments; ‘‘Feed The Birds”’ for pet shop, etc. 7) music (pages 27 thru 30). A grouping of these 


items alone makes an impressive display in any 
record store or department. Let that display be 
the focal point for cross-plug displays, special 
offers, contests, give-aways, drawings, an- 
nouncements of special events and any novel 
idea that will reach that big record buying pub- 
lic. Include the record stores in all your promo- 
tional activities. Work with your nearest Buena 
Vista Record Distributor (page 27) in setting 
up your campaign. 


LITTLE THEATRE — Rear view projection display with continuous showing of Teaser Trailer and 
theatre credits. 


MARY POPPINS-LAND — A magic display world within the store where the scenes of the motion 
picture come to life. 


ROVING BILLBOARDS — Billboarded delivery trucks carry the ‘‘Mary Poppins’’ message home 
with every package. 


DIRECT MAIL — Regular store mailings include announcements of opening date, other enclosures 
on contests and special events. 

CROSS-PLUG ALL THE WAY — The store: Windows, interior displays, advertising. Your theatre: 
The lobby, the front, advertising. 

CO-OP ADVERTISING — One co-op ad can include all the departments in one store or all the stores 
in one area. Ingredients: Big picture, strong theme, exciting visual (see page 23). 


LOBBY SALES S CONTEST PRIZES 
The fantastic assortment of attractive merchan- — 
__ dise carrying ‘‘Mary Poppins” identification en- 7 AND GIFTS 
ables you to take profitable advantage of the S Since your promotional event is for ‘Mary 
_ Poppins,’’ make the prize or gift especially ap- — 


a big crowds that will turn out to see the motion 
- propriate—choose from among the panoram 


picture. Set up a miniature department store in 
your lobby. Many of the licensees listed on the of merchandise on the following pages or the 
recorded music on the preceding pages. And | 


_ following pages offer special theatre assort- 
remember those in the community who have — 


ments and display material. Early experience 
by theatres along these lines is excellent, with helped you with your campaign with a ‘Mary 
Poppins’”’ gift or record. 


- _ special success noted on the Soundtrack Album 
and other Buena Vista records (see pages 27 
| thru 30). 


_...._idicjé§éluUtN _ ~—~—«<@Eveery youngster in town is a walking advertisement for you 

DOLL CONTEST C when he carries a... 

____ This is a contest directed not mainly THEATRE IMPRINT BALLOON 
at children, but at adult women. Tie 
___ in with a newspaper or television per- 
_ sonality to conduct a contest in which 
the women would be asked to sew, — 
knit, or crochet clothes to dress a doll 

as a favorite character from ‘‘Mary 4 

___ Poppins."’ Prizes would be given for _ 
_ the best entries and the dolls would 
___ be displayed at your theatre, a down- _ 

____ town department store, or other par- 
_ ticipating merchant. At the conclusion 


in eee ORDER BLANK —————- Available 
22-070 MP ASSORTED COLORS from 
OAK RUBBER CO. 
Mail your order to: : 
Mr. Perry Williams, Sales Mgr. 
Oak Rubber Co. 
Ravenna, Ohio 44266 


Please send me eg imprinted “Mary 
Poppins”’ balloons at $17.50 per 500 (or $30.00 
per 1000), shipped postpaid. 


Enclosed is my check (or money order) for 
made payable to Oak Rubber Co. 


PLEASE FILL IN 
THEATRE COPY: ie ae 


; 

: 

| 

| 

H 

| 

| 

| 

| 

| 7-inch balloons in assorted colors come with two-color 

| ‘‘Mary Poppins”’ imprint on front and one-color theatre 
rea | imprint (up to 3 lines of copy) on the reverse. 

| 

| 

| 

| 

| 

| 

| 

] 

| 

| 


| of the promotion, the dolls would be © oa All shipments are postpaid. Your order must include a 
presented as gifts to underprivileged TARGET DATE check or money order for the full amount. Also include 
FOR DELIVERY —— nan heat hich Oak Rubber will in t 
children in your area. (See Horsman your theatre copy, which Oak Rubber will set up in type 
dolls on Page 33; also patterns in — | MANAGER ~ —— ———_————_—— OE UR UANOE, 
_ McCail’s Pattern Book.) THEATRE Allow 2 weeks from the time Oak Rubber receives your 
_ a Ps oe order to delivery of balloons at your theatre. A delivery 
STREET ee ee Sts ame target date is requested. 
CITY Ree STATE 24 


PRICES ARE: 500—$17.50; 1000— $30.00 


ACME BRIEFCASE CO. 


SCHOOL BAGS 


ALADDIN INDUSTRIES, INC. 


Acme’s school bag selection fea- pee LUNCH 
tures a colorful Mary Poppins 
design on each item. . KITS 


The Mary Poppins lunch kit 
features full color lithograph 
on metal and is embossed in 
three-dimension. Also in- 
cluded is a sturdy thermos 
jug. Suggested Retail: $2.59. 


CONTACT: 
GEORGE W. COLE 
Aladdin Industries, Inc. 
703 Murfreesboro Road 
Nashville, Tennessee 


7 \ #M-2564 


Not Pictured: 
#203/5, shoulder bag 
#M-104, carpetbag 
#M-864, carpetbag 
#M-203/5, briefcase 


CONTACT: 
Pate KLOTZ 
or A. BALTER 
Acme Brief Case Co. 
440 Nepperhan Ave. 
# M-334 Yonkers, N.Y. 


BENAY-ALBEE NOVELTY CO. 
HATS 


Pictured: Mary Poppins felt hat with 
flower decoration, #1158F. Sug- 
gested Retail: $1.49. 


Mary Poppins plastic skimmer with 
candy stripe band, #262. Suggested 
Retail: $1. 


WALLETS 


Not Shown: #263, Plastic Bert skimmer, 


peer alees suggested retail: $1. 
stele Sea #263, Plastic skimmer with felt flower 
: ; y-Albee Novelty Co. ; : 
#235649 Mary Poppins is fea- 52-01 Flushing Ave. trim, suggested retail: $1. 
tured on these calf sof- Maspeth, N.Y. #1158, Mary Poppins straw hat with 
tee products. The king fluked brim and flower trim, suggested 
size billfold (#230649) retail: $1.49, 


and fingertip clutch 
purse (#235649) are 
available in bone color. 


CONTACT: | #230649 Suggested retail: 
ESTER GOULD $1.each 
Aristocrat Leather Products 
Bt a. DURAND MFG. CO. 
New York, N.Y. 10010 STATION ERY 
ACCESSORIES 


Durand offers a line of simulated 
leather stationery accessories featur- 
ing a Mary Poppins motif. 


Mary Poppins Photo Album, #101, 
suggested retail $3. 
Mary Poppins Pencil Caddy, #105, 
suggested retail $1. 


A four-color easel-back display card 
will be enclosed with each shipment. 


DEXTER MFG. CO. 


JEWELRY 


From Dexter comes a gold plated bracelet 
and pendant. The bracelet features tiny 
charms of characters and objects from the 
motion picture. The figure of Mary Poppins 
adorns the heart shaped pendant. Sug- 
gested retail: $1..each 


Not Pictured: Scrap Book, #111, sug- 
gested retail $3. 


Diary, #156, suggested retail $3. 


Autograph Book, #133, suggested 
retail $1. 


Bank, #135, suggested retail $1. 


Dexter Mfg. Co. 
Providence, Rhode Island 


Mary Poppins’, 


CONTACT: 
CHARLES DOBBS 
Durand Mfg. Co. 
< — 939 W. 35th St. 
CC Chicago, IIlinois 


914x13 inch Display Card 


DISTRIBUTOR: 
HENRY EINSTEIN 
L. Einstein & Co. 
366 Fifth Ave. 
New York, N.Y. 10010 
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GUND MFG. CO. 


STUFFED DOLL 
AND HAND PUPPET 


MARY POPPINS DOLL, #WD 716—soft body cot- 
ton, 19 inches high with smiling vinyl face and 
rooted hair. Dressed in blue and white or red and 
white striped dress. Packed 1 dozen to carton. 
Suggested retail: $5. 


HAND PUPPET, #WD 616—Smiling vinyl head 
with striped cloth dress and apron. Eleven inches 
tall in colorful printed poly-bag with header. 
Packed 2 dozen to carton. Suggested retail: $1. 


3 StAY-IN-TRay INLAID PL Agu PICTURE p 


PICTURE PUZZLES 


Jamar offers a series of full color picture puzzles 
recreating scenes from “Mary Poppins.” 


#2716 INLAID PUZZLE—each puzzle has a per- 
manently fastened outside border and is die cut 
in large pieces for the young child. Packed 4 dz. 
to shipping ctn., assorted 4 kinds. Suggested 


Ore eereayiy ny 
Q 


retail: 29 cents. CONTACT: 
#8616 BOXED PUZZLE—series consists of 4 ARTHUR KELLER 
paintings measuring 15x20 inches and is die cut Gund Mfg. Co. 
into 60 pieces. Packed 4 dz. to shipping ctn., 200 Fifth Ave. 


assorted 4 subjects. Suggested retail: 39 cents. 


#5061 BOXED PUZZLE—series consists of 4 
paintings measuring 15x20 inches, each die cut 
into 100 interlocking pieces. Packed 3 dz. to 
shipping ctn., assorted 4 subjects. Suggested 
retail: 59 cents. 


#6516 BOXED PUZZLE—series consists of 3 


New York, N.Y. 10010 


paintings measuring 17x22 inches, each die cut : 
into 100 interlocking pieces. Packed 1 dz. to CONTACT: 
shipping ctn., assorted 3 kinds. Suggested retail: RALPH KAUFMAN 
98 cents. Jaymar Specialty Co. 
#3216 SET OF 3 INLAID PUZZLES —set consists 200 Fifth Ave. 

of three inlaid type puzzles, in folding box, com- New York, N.Y. 10010 


pletely overwrapped. Each puzzle measures 11x14 
inches. Packed a dozen sets per ctn. Suggested 
retail: 98 cents. 


so real you! think 
she just stepped 
off the sereen! 


COLORING MARY POPPINS 
Mary Poppins coloring sets. Suggested retail: MARY POPPINS DE LUXE SET, #92801 — 
$1 and $2. ADVERTISING includes 12 inch, fully Aeaks megs two 
; : additional dresses, party bonnet, stockings, 
Hagel ESE fe leae magic transfers. MAT shoes, gloves, apron and umbrella. Packed 
ec aaa ae half dozen to shipping carton. Suggested 
MARY POPPINS NEEDLEPOINT AND SEW- retail: $10. 


ING SETS. Suggested retail: $1 and $2. MARY POPPINS DOLL, #928—(not shown) 


dressed in coat, cotton dress, bonnet, stock- 


CONTACT: ings and shoes. C ith carpetbag and 

: gs and shoes. Comes with carpetbag an 

Se EOCs: MASON BENSON working umbrella. Packed half dozen to 
SIDNEY BRANDEIS Horsman Doll shipping carton. Suggested retail: $6. 

Hasson eid Brotiers (0c. 200 Fifth Ave. An attractive advertising mat and brochure 

P.O. Box 1059 New York, N.Y. 10010 is also available for use in your ad campaign. 


Pawtucket, Rhode /sland 


MINER INDUSTRIES, INC. 


MARY POPPINS 
CARPETBAG 


LOUIS MARX & CO. 


WIND-UP 
TOY 


MARX’ WHIRLING MARY POPPINS #HK- 
7735—stands 9¥2 inches high and is made 
of hi-impact plastic in gay hand decorated 
colors. A permanently attached key acti- 
vates a clock type spring motor that whirls 
a bow attached to the back of her coat, 
making Mary move around on any flat sur- 
face. Packed 1 dozen to inner carton, 4 
dozen to outer carton. Suggested retail: $1. 


CONTACT: 
JOE KLING 
Louis Marx & Co., Inc. 
200 Fifth Ave. CONTACT: 
New York, N.Y. 10010 EUGENE SWEE 
The metal-framed bag, in colorful plastic tapestry, Miner Industries, Inc. 
opens with a tug and closes with a snap. It measures 200 Fifth Ave. 
12¥2x10x5¥2 inches. Suggested retail: $2.49. New York, N.Y. 10010 
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OAK RUBBER CO. 


BALLOONS 


PARTY PUMP-PAK 


PARTY PUMP-PAK, #40-609—contains 10 balloons, 10 
twist-ties and easy-to-use blower. Packed 2 dz. per box. 
Prepriced: $1. 


MAGIC FLYING BALLOON, #40-201—high flying jet 
balloon that zooms and roars. Inflates 24 inches long. 
Free demonstration balloon with each 3 dz. Packed 3 dz. 
per box, 2 gr. per ctn. Prepriced: 25 cents. 


POPPINS POPPIN BALL, #92-521D—a new version of 
the Punch-O-Ball with Mary Poppins imprint on one side. 
Plastic inflation tube included. Packed 1 dz. per box, 
6 dz. per ctn. Prepriced 79 cents. 


Not Pictured: 

CAROUSEL BALLOONS, #40-163—big 11-inch balloons 
in assorted colors with all-around imprint in two colors. 
Packed 6 dz. per box, 6 gr. per ctn. Suggested retail: 
10 cents. 

PARTY BALLOON PACKAGE, #40-204—contains four 


10-cent balloons and four twist-ties. Packed 3 dz. per 
box, 2 gr. per ctn. Prepriced: 39 cents. 


PARTY BALLOON PACKAGE, #40-608—contains five 
balloons and five self-sealing valves in batons. Packed 
2 dz. per box. Pre-priced: $1. 

BOUNCE BALL, #95-882D—high bouncing 9%2-inch 


vinyl ball in assorted colors with Mary Poppins imprint 
on plastic insert in ball. Packed 1 dz. per box. Sug- 


MAGIC FLYING 
BALLOON 


Kitt BPinaverys 


gested retail: $1. POPPIN-BALL 

BOUNCE a oe Ane and age gai 

three inches in diameter. Printed on one side wi 
CONTACT: 


Poppins design. Packed 3 and 1 dz. per box. Suggested 
retail: 39 cents. 

BOUNCE BALL, #95-528D—red, blue and yellow balls, 
five inches, Poppins design on two sides. Packed 2 and Box 510 

1 dz. per box. Suggested retail: 69 cents. Ravenna, Ohio 


WIRE END COUNTER DISPLAYER, #95-940—sets up or 


KENNETH A. VEON 
The Oak Rubber Co. 


29 inches wide and 40 inches high, adjustable to 27 FRED WHITE 
to 29 inch depth. Holds 142 dz 9¥2 inch balls. The Oak Rubber Co. 
200 Fifth Ave. 


New York, N.Y. 10010 


STETSON CORP. 


MELMAC 
DINNERWARE 


Suggested 
Retail: 
$3 per set 


CONTACT: 
T. DAVID REZNIK 
Stetson Corp. 

212 Fifth Ave. 
New York, N.Y. 10010 


Mary Poppins motif is carried through in a 12-inch 
snack tray and mug (#107) in Disneyware Mel- 
mac by Stetson. Guaranteed break-resistant for 
one year, every piece is completely dishwasher and 
detergent safe. Twelve tray/mug sets per master 
container. 


MAGIC SLATE 


Mary Poppins Magic Slate is offered 
in two designs. Both are #4927. Sug- 
gested retail: 29 cents. 


CONTACT: 
BERNARD SPRINGHORN 
Watkins-Strathmore Co. 
1220 Mound Ave. 
Racine, Wisconsin 


Mary Poppins Carousel Game is for children 
5 to 10 years of age. Packed 1 dz. games 
per ctn. Suggested retail: $2. 


PARKER BROTHERS INC. 


CONTACT: 
RANDOLPH P. BARTON 
Parker Brothers Inc. 
Salem, Mass. 


VIEW- 
MASTER 
STEREO 


The View-Master 
three-reel packet con- 
tains 21 full color 
stereo pictures that may be viewed in 
three dimensions through any View- 


Master aE alte dine a CONTACT: 

page colorfully illustrated story book. 

Suggested retail: $1.25. TIM KILDUFF 
Sawyer’s, Inc. 
P.O. Box 490 


Portland, Oregon 


CUSTOM 
DISPLAYS 


CONTACT: 
BERNARD J. GORMAN 
Silvestri Art Mfg. Co. 
1147 West Ohio St. 
Chicago 22, Illinois 


CHILDREN’S 
DRESSES 


Striped natural waistline dress, with ruffles at neck 
and long sleeves. White apron attached. Red and 
white. Style, size and suggested retail: #1442, 
1-3X, $8; #1882, 3-6X, $9. 


Solid pique low waisted skimmer, ruffled flounce, 
embroidered braid and ric-rac trim, round neck, 
puff sleeves. White. Style, size 
and suggested retail: #1440, 
1-3X, $8; #1880, 3-6X, $9; 
#6880, 7-14, $11. 


Not Pictured: 


Solid double breasted coat 
dress, white piping on simu- 
lated pocket flaps, choir boy 
collar, long sleeves. Red. Style, 
size and suggested retail: 
#1781, 3-6X, $8; #6781, 
7-14, $9. 


Two piece, two-tone sleeve- 
less skimmer, dropped waist, 
pleated skirt, bow at round 
neck. Separate V-neck jacket, 
white piping, long sleeves. Red 
and white. Style, size and sug- 
gested retail: #1881, 3-6X, $9; 
#6881, 7-14, $11. 


Striped shirtwaist, tucked bod- 


i ruffle sy Ad hs lone CONTACT: 
sleeves, patent belt. Red an 

white, #6883, sizes 7-14. Sug- Warne Ai oon 
gested retail: $11. Acc & : : 
Minimum order, half dozen on roadway 


any one style. New York, N.Y. 10018 


INFANTS 


Mary Poppins denim 
apron with hanger, 
#P-350. Suggested re- 
tail: $1.19. 


Mary Poppins denim 
cobbler apron, #P- 
451. Suggested retail: 
$1.19. 


CONTACT: 
MICHAEL TARANTO 
Glenco Infants Items, Inc. 
PO580x-127 
Bergenfield, New Jersey 


VICTOR COHEN, INC. 


HATS 


Pictured: 
#506—Felt. Colors: navy, red, green, 
brown. Suggested Retail: $5. 


#554—Felt. Colors: red, blue. Sug- 
gested Retail: $10. 


#564 — Felt. Colors: red combination, 
navy combinations. Suggested Retail: $4. 


#561—Velvet. Color: red. Suggested 
Retail: $6. 
Not Shown: 


# 502 —Wide brim with ribbon streamer 
BH Felt. Color: red. Suggested Retail: 


#563 —Beret-type. Felt. Colors: red 

combination, navy combination. Sug- 

gested Retail: $3.95. 

#562—Ribbon trimmed velvet. Colors: 

black, brown, navy, red. Suggested Re- CONTACT: 


tail: $5. VICTOR COHEN 
Victor Cohen, Inc. 

64 W. 36th St. 

New York, N.Y. 


Walt Disneys 


Maly Poppins 


CONTACT: 
PHIL DRUCKER 


GEISHA ROBE CO., INC. 


JUNIOR 
FASHIONS 


Inspired by Mary Poppins, C. J. 
Juniors has created fashions in 
junior sizes. Available in four 
styles, each has a small black and 
white check design. Allow three 
to four weeks for delivery. Sizes: 
5-15. 


CONTACT: 
BILL BRADY 
C. J. Juniors 
1240 S. Main 


Los Angeles, California 


ROBES and 
SLEEPWEAR 


A selection of girls robes, pajamas, gowns and 
boots from Geisha Robe Co. Minimum order: one 
dozen. 


Duster in red quilted cotton with ribbon beaded 
trim. Quilted boots to match. Coordinated with red 
flannelette granny gown, pajamas. 


Red quilted robe (pictured). Style, size, suggested 
retail: #436, 3-6X, $6; #836, 7-14, $8. 


Red quilted boots (pictured), #B436, 
sizes (S) 4-6, (M) 8-10, (L) 12-14. 
Suggested retail: $2. 


Red flannelette granny gown, #6436, 
sizes 4-14. Suggested retail: $4. 


Red flannelette pajamas, #3436, 
sizes 4-14. Suggested retail: $4. 


Cotton quilted duster coordinated with 
two piece flannelette pajamas, granny 
gown, quilted boots to match. Colors: 
wedgewood blue, petal rose. 


Quilted robe. Style, size, suggested 
ae #487, 3-6X, $6; #887, 7-14, 
Flannelette pajamas, #3487, sizes 
4-14. Suggested retail: $4. 

Quilted boots, #B487, sizes (S) 4-5, 
ee a (L) 12-14. Suggested re- 
tail: $2. 


Flannelette granny gown, #6487, 
sizes 4-14. Suggested retail: $4. 


. Victorian cotton quilted coachman 

Geisha Robe Co., Inc. robe, ankle length. Colors: red, blue 

1350 Broadway with white flowers. Style, size, sug- 

New York, N.Y. 10018 erie #433, 4-6X, $8; #833, 
-14, $9. 


CHILDCRAFT COAT CO.,INC. 


COATS 


Red Coats (pictured)—Style number, 
size, suggested retail: #8346, 3-6X, 
$35; #8366, 7-14, $45. 

Not Pictured: 


Yonder Blue, with velvet cuffs and 
collar. Style, size, suggested retail: 
#8644, 3-6X, $35; #8664, 7-14, 
$45. 

Honey Gold. Style, size, suggested 
retail: #8741, 3-6X, $35: #8761, 
7-14, $45. 


CONTACT: 
HAROLD LEVITT 
Childcraft Coat Co., Inc. 
1333 Broadway 
New York, N. Y. 10018 
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HI-LINE CO., INC. 


BOYS WEAR 


Styles specifically created for tie-in with “Mary Poppins.” Clothing picks up very 
high fashion Edwardian influences similar to advance styling of today. 


Three-piece sharkskin suit highlighted by velveteen collar and trim with match- 
ing vest, velveteen pocket and fob. Grey, #624. Suggested Retail: $14.95, 


« 


MA-RO INDUSTRIES, INC. 


KNEE-HIGH SOCKS 


An assortment of Mary Poppins Socks is 
offered by Ma-ro. All are available in two 
stretch sizes, 7-9 and 9-11, and can be 
ordered in one or both sizes. 


CHAIN PATTERN, #181-1—color assort- 
ment to each dozen box: black/white, 
white/black, navy/light blue, medium gray/ 
red, camel/black, bottle green/tan. 


PomPom—colors, black, navy, white, red, 
bottle green, all with contrasting PomPoms. 
Not Pictured: 


SEA LION PATTERN, #181-3—Suggested 
retail: $1.25 per pair. 


Not Shown: 


Bound Chalkstripe Blazer jacket, grey, 
#618. Suggested Retail: $7.98. 


Flannel Slim Dax Slack, oxford grey, 
#619. Suggested Retail: $3.98. 


Chalkstripe Flannel Shorts, grey, 
#620. Suggested Retail: $2.98. 


Eton Caps, grey flannel, #618H; navy 
flannel, #621H, and grey sharkskin, 
#624H. Suggested Retail: $2.98. 


Wool and Nylon Striped Blazer, red/ 
See #621. Suggested Retail: 
9.98. 


Flannel Slim Dax Slack, navy, #622. 
Suggested Retail: $3.98. 


Flannel Shorts, navy, #623. Sug- 
gested retail: $2.98. 


#181-1 Sharkskin Shorts, grey, #625. Sug- 
gested Retail: $2.98. 


CONTACT: 
NORMAN WEISS 
Ma-ro Industries, Inc. 
350 Fifth Ave. 
New York, N.Y. 10010 


CONTACTS: 


WALLY ANSHEN 
California Mart 


SAM MILLER 
64-41 Saunders St. 


JACK HARRIS 
7800 Harding Ave. 


IRVNG DUMAIN 
10 Fieldstone Drive 


Suite 674 Hartsdale, N.Y. Miami Beach, Florida Rego Park, N.Y. 
110 E. 9th St. (Western Penn., (NEY.-Go) 
Los Angeles, Calif. N. Y. State) LESTER KALISH 
10705 W. Lincoln Drive BILL NEAL 
PAUL BAUM ROBERT EDELSTEIN Huntington Wds, Mich. 4500 Tomahawk Road 
l F / NV 6954 Carol Ave. 645 Lakeview Ave. Prairie Village, Kansas 
“7 # Niles, Illinois Rockville Center, N.Y. DICK LUSTIG 


SHOES 


High buttoned shoe, zipper back, 1% 
inch new French heel, simulated leather 
sole with airfoam innersole. Made with 
suede combinations or all-leather com- 
bination. Suede tops available in red 
turquoise, chartreuse or pink. All-leather 
tops in white, black, pink, orange, bone, 
turquoise, red, powder blue or yellow. 
Both suede and leather are made with 
leather lowers. Sizes 5-10. Suggested 
Retail: $15. 


CONTACT: 
FRANK SICA 
Thyra of Calif., Inc. 
7500 Deering Ave. 
Canoga Park, California 


THE EXYLIN CO. 


RAINCAPE, #4060—Avril/cotton 
lined with Mary Poppins printed 
acetate. Kerchief, metal buttons. 
Colors: navy and red. Sizes and 
suggested retail: 3-6X, $7.98 and 
7-14, $8.98. 


RAINCOAT, #4512—clear pol- 
ished vinyl over Poppins printed 
acetate. Kerchief, metal buttons, 
patch pockets. White only. Sizes 
and suggested retail: 3-6X, $4.98 
and 7-14, $5.98. 


Not Shown: 


REVERSIBLE RAINCOAT, #4308 
—Avril/cotton reversing to Pop- 
pins printed acetate. Kerchief, 
covered buttons, taped hem. 
Colors, navy, red. Sizes and sug- 
gested retail: 3-6X, $7.98 and 
7-14, $8.98. #4060 


CONTACT: 
VINCENT RAYMOND 
The Exylin Co. 
350 Fifth Ave. 
New York, N.Y. 10010 


#4512 
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ELMER COHN 
2415 White Road 


(Conn., R.1., N.H., 
Mass., Vt., Maine) 


50 Bucknell Lane 
Levittown, New Jersey 


RICHARD SOBEL 
13325 Spring Grove 
Dallas, Texas 


University Heights, Ohio . : 
Hi-Line Co., Inc.!112 West 34th St., New York, New York 


SHIRTEES, INC. 
T-SHIRTS 


A colorfully flocked Mary Poppins 
design on a short sleeve, cowl neck 
T-shirt. Colors, maize, blue, coral, 
pink. 

#MPI1, sizes 3-6X. Suggested re- 
tail: $1.98. 


#MP2, sizes 7-14. Suggested re- 
tail: $2.98. 


CONTACT: 
BERNARD SONTUPE 
Shirtees, Inc. 
350 Fifth Ave. 
New York, N.Y. 


RAIN 
OR 
SHINE 
UMBRELLA 


Mary Poppins Rain or Shine Umbrella is 
available in red, blue, avacedo and gold. 
It features a wood shaft and acetate 


cover. Suggested Retail: $5. CONTACT: 


IRVING HOLLANDER 
F. Hollander & Son, Inc. 
114 W. 30th St. 
New York, N.Y. 


Suggested 
Cat. No. Title Retail 


A—#10630 Color & Re-Color Panorama $1.00 
B—#GF-238 Paper Doll Book 29¢ 
C—#GF-236 Cut-Out Coloring Book 29¢ 


D—#11031  Look-Inside Book $1.50 
E—#12071 Movie Version Book $1.95 
F—#10850 Big Golden Book $1.00 
G—#D-112 Mary Poppins—A Jolly Holiday 29¢ 
H—#D-113 Mary Poppins and Uncle Albert 29¢ 


| —Mary Poppins Golden Book Floor Dis- 
play—Prepack #52091, includes 98 
assorted books; Retail price: $56.98. 


J —Mary Poppins Golden Book Counter Pre- 
pack—Prepack #51532, includes 18 
assorted books; Retail price: $19.50. 


K—Five-foot full-color display. Free on re- 
quest. Limited stock available. 


FOR FULL INFORMATION AND ORDERING CONTACT: 


Richard E. Snyder 
Affiliated Publishers 
630 Fifth Avenue 
New York, N.Y. 


HARCOURT, BRACE & WORLD 


2 Hard Cover Editions of the Novel 


The all-time popular standard edition is now published with motion picture 
credits. Retailing at $3.50, projected sales on the current printing are 50,000! 
AND NOW, the brand new combination edition, with motion picture crédits 
and a full-color photograph of Julie Andrews on the cover. Retail priced at 
$5.95, sales are estimated at 80,000! 


FOR FULL INFORMATION AND ORDERING CONTACT: 
George Vay, Sales Manager 
Harcourt, Brace & World, Inc. 
757 Third Avenue, New York, N.Y. 


The famous 
character on which 
the Walt Disney film 
is based 
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MARY POPPINS 
ASSORTMENT 
#7245 
DISPLAY #7531 


Here is a complete, self- 
contained point-of-pur- 
chase display, compact 
and colorfully decorated. 
It contains Whitman's 
Mary Poppins merchan- 
dise totalling approxi- 
mately $100 in retail value. 
The entire unit, as shown, 
is 73 inches high, 38 inches 
wide and 25 inches deep. 


FOR FULL INFORMATION 
AND ORDERING CONTACT: 


Joseph Young 

Whitman Publishing Co. 
200 Fifth Avenue 

New York, N.Y. 


Extial 


READ ALL ABOUT IT IN 
KING FEATURE 
SYNDICATE’S 
SUNDAY COMIC 
SERIES! 


40,000,000 READERS! 
55 MAJOR METROPOLITAN 
NEWSPAPERS! 

13 CONSECUTIVE WEEKS!* 


\ 


*Last 
quarter 


of 1964 
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Cat. No. 


A—#1112 
B—#1436 
C—#1684 
D—#2100 
E—#2450 
F —#1982 
G—#2317 
H—#4436 
| —#4454 
J —#4815 
K—#4702 


Title 


29¢ Coloring Book 

29¢ Magic Paintless 

59¢ Sticker Fun 

$1.00 Padded Picture Story Book 
29¢ Top Top Tales 

59¢ Cut-out Doll Book 

$1.00 Boys’ & Girls’ Fiction Books 
29¢ Frame-Tray Puzzle 

29¢ Magic Slate 

$1.98 Progressive Game 

$1.00 Doll Box Magic Stay-On Clothes 


~ WHITMAN Books & Games 


Minimum 
Packing 


1 dozen 
1 dozen 
1 dozen 
Y, dozen 
Y2 dozen 
1 dozen 
% dozen 
2 dozen 
2 dozen 
Y% dozen 
'% dozen 


The giant 25-cent edition and the ever popular 12-cent comic book pre- 
sent the story of Walt Disney’s ‘‘Mary Poppins’ in words and colorful 
pictures. 


A 
PIN-UP 
PHOTO 
ON EACH 

BACK 
COVER! 


FOR FULL INFORMATION 
AND ORDERING CONTACT: 


Paul Lilly 
Gold Key Comics 
850 Third Avenue 
New York, N. Y. 10022 


The Eye-Poppers... 


your “Mary Poppins miniature display kit, including... 


Mi 3 sets of easel-back miniature standees, 4 to a set (total of 12) Wi Component part for Miniature Billboard Display 


Hi Component part for Canopy Display 


Illustrated on this sheet are the 3 suggested displays for which these com- 
ponents were designed. Each display includes space for sniping of opening 
date, name of theatre, name of store, listing of merchandise, recorded music, 
Cic, 

The miniatures can also be used individually or in groupings of any number 
desired. Each display can become the focal point for other display material 
and merchandise in store windows and on counters, on doors and walls, in 
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Walt Disney 
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Ieswcssscesenieeiassisies wisest 


REAR VIEW 


i 2 component parts for hanging Mobile Display 


theatre lobbies, in schools and libraries and in a million other ways. 

The potential uses of the Eye-Poppers are so varied that you are likely to 
be ordering many, many additional kits. To make sure your needs are filled 
quickly, use the order blank at the bottom of this page. 

The Eye-Poppers present a real showmanship opportunity. In taking advan- 
tage of this opportunity keep these key words in mind—versatility, impact 
and saturation! 


IATURE BILLBOARD DISPLAY 


REAR VIEW 


| 
MOBILE DISPLAY 


ae le THIS 
* COMPONENT 


IS NOT TO BE 
VIEWED FROM 
ABOVE, PASTE 
THE TWO 
HALVES 
TOGETHER. 


THIS ALSO 
SERVES AS A 
SNIPING 
AREA. 


TAPE CORNERS 
TOGETHER 
FROM 
BEHIND. 


EYE-POPPERS ORDER BLANK 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn. Specialty Dept. 
477 Madison Avenue, New York 22, N. Y. 


Please send me ‘‘Mary Poppins’’ Eye-Popper miniature standee display 
kits (each kit contains 12 miniatures and 4 display components) at $4.95 per 
kit, shipping prepaid. 


Buena Vista Distribution Co., Inc. 


MANAGER eee ee ae — — 


THEATRE a 2 ES SRB ee 


STREET ee 


CITY —— STATE 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Enclosed is my check (or money order) for $__________ ___made payable to 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Special! 
DELUXE FULL-COLOR 


STANDEES 


Two to a set! In deluxe full-color, die-cut as shown, 
with easel back. The stars of ‘‘ Mary Poppins’’ appear 
right in your lobby, nearly life size ! These twin stand- 
ees also make an exciting out-of-the-theatre acces- 
sory—in stores and store windows and other special 
display locations. They can be used together or sep- 
arately, alone or in combination with other ‘‘ Mary 
Poppins’”’ display material. Each standee is 5 feet tall 
and 20 inches wide. The price is only $5.95 per set of 
two! 


pm —————=—= STANDEE ORDER BLANK ========—=" 


i | 
i BUENA VISTA DISTRIBUTION CO., INC. 

i Attn.: Specialty Dept. 
| 477 Madison Avenue, New York 22, N. Y. ; 
Please send me_________ sets of ‘‘Mary Poppins’ standees (2 to I 
' _ a. \ a set) at $5.95 per set, shipping prepaid. I 
_ I Enclosed is my check (or money order) for $______ made payable 1 
ered cetuete Walt Diss ey ! to Buena Vista Distribution Co., Inc. ! 
—_~ | MANAGER i 
WAY Pa OPPIN iS 
There or 
JULIE ANDREWS Dick VAN DYKE : 
DAVID TOMLINSON - GLYNis JOHNS a 
BADGLEY ice cn eis TR TRACER EN WYNN Cy STATE 

i 


Cheeta 
ee ee STEVENSON 


| 


Hechricolor 


| p=——====- LETTERHEAD ORDER BLANK ========= 


CF  =«. i _ 1 __ BUENA VISTA DISTRIBUTION CO., INC. I 

 miM~MOlO Alea  &— I sAttn.: Specialty Dept. I 

oo 7 — ie - I 477 Madison Avenue, New York 22, N. Y. 

_ _ +=—esaE : Please send me _________ boxes of ‘‘Mary Poppins” letterheads jf 

fl OLC 2 - i i= I (500 to a box) at $5.50 per box, shipping prepaid. l 

= a EQ : : - ———S«&L~Ss Enclosed is my check (or money order) for $________ made payable 1 

/ 2 ~—~—<CO Xj __ too Buena Vista Distribution Co., Inc. : 
LETTERHEAD | : 

: - . . THEATRE 2 : 

Perfect for ab your Pe Many Dope? correspond- i Bi sTREET I 
ee eee ce mess se _ hl STATE 


Special” FLAGS & BANNERS IN DELUXE FLUORESCENT SATIN 


STARRING 


JULIE ANDREWS 


GREATEST 1B CE EPH E gee & DICK VAN DYKE 
ACHIEVEMENT. oY | : 
= TECHNICOLOR 


* These accessories say ‘‘Special Occasion’’ in 
every possible way. The valance and streamer 
are printed in blue on pink in the side pieces, and 
iridescent yellow on blue in the center piece. For 
dazzling luminosity, spotlight the center piece 
with an ultraviolet (black) light. 


SECTIONAL VALANCE. $2.10 per running foot. Minimum order—10 feet. 


STARRING. 


JULIE ANDREWS 
_ DICK VAN DYKE 


TECHNICOLOR® 


e 


GREATEST ACHIEVEMENT 


TECHNICOLOR® 


Manufactured by 
NATIONAL FLAG COMPANY 
43 West 21st Street, New York 10, N. Y. 


STARRING 


JULIE ANDREWS 
DICK VAN DYKE 


In U.S. A. also order from your nearest 
NATIONAL SCREEN SERVICE office 


THREE COLOR 


a AUTO BUMPER BANNER: $1.00 each. (Minimum order—15 pieces). Free theatre imprint. In Canada order from 
Let your staff herald CONSOLIDATED THEATRE SERVICES 
this wonderful motion 
picture with llese 120 Wellington St. W., Toronto, Ontario, Canada 
badges. Priced at 50 Single Faced Flags—$75 each 


cents each. ALSO AVAILABLE: FLAG OR WALL BANNER 9’ BY 12’ 
Double Faced Flags—$125 each 
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DELUXE FULL COLOR DOOR PANELS 


a | | | Ad ) 


Walt Disney Walt Disney Walt Disney 


JULIE ANDREWS - pick VAN DYKE JULIE ANDREWS - pick VAN DYKE JULIE ANDREWS - pick VAN DYKE 
DAVID TOMLINSON : GLynis JOHNS DAVID TOMLINSON - GLYNis JOHNS ' DAVID TOMLINSON : GLynis JOHNS 
et ihe BADDELEY nie -cRa-NciTen- TEAR te WD RICE CARER UNCHE WN 100 ee eae as re oe 


: a omen by Boned a6 2 Griese Dincene te oo ker’ ae 
a — BILL WALSH GON DaGRAD!E seco » - BILL WALSH - ROBERT STEVENSON BILL WALSH - BILL WALSH ~ ROBERT STEVENSON 
: Retewien by MRE VSIE Dien: SOURS Bt heey Fett, NS or AG Wd Btn Pesyrtase 


Technicolor’ Technicolor’ Technicolor® 


no oy 


re — 2 
lechiicoior 


DOOR PANEL ORDER BLANK 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn: Specialty Dept. 
477 Madison Avenue, New York 22, N. Y. 


The stars of Walt Disney’s greatest motion picture are represented 
in brilliant color on these 20x60 Door Panels. Each panel includes 
title treatment and full billing, set off against pastel colored panels, 
so that it ean be used as an individual display. Together, the door 
panels make an exciting addition to your theatre front or interior 
display. Add a snipe above or below each panel to announce the 
date of your engagement. These accessories also make wonderful 


Please send me ___________ sets of “Mary Poppins” Door Panels 
(4 to a set) at $4.95 per set, shipping prepaid. 

Enclosed is my check (or money order) for $ 

made payable to Buena Vista Distribution Co., Inc. 


cut-out displays. Only $4.95 per set of 4, available from Buena MANAGER 
Vista. Use the order blank at right when ordering. THEATERS 
STREET. 
er alee STATE 


DELUXE FULL-COLOR WINDOW STREAMERS 


WINDOW STREAMER ORDER BLANK 


WALT DISNEY'S 


ae eae ee-""6006S° § seeses 
Ses Hae tt) SSessee essesce 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn: Specialty Dept. 
477 Madison Avenue, New York 22, N. Y. 


SECECHSOOED 
Pepe eyeees 


SESR6 “cc . ” . 
Soe Please send me _________. “Mary Poppins” window streamers at 
20h 4 for $1, shipping prepaid. Of the total order, please include 


with gummed front and with gummed back. 


08 200 000805 e060 
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I Enclosed is my check (or money order) for $ 
made payable to Buena Vista Distribution Co., Inc. 
I 
I 
i 
b 
I 
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Julie Andrews 
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TECHNICOLOR™ 


A real multi-purpose accessory, the window streamer is most useful in connection with retail tie-ins. Remember to add a snipe with your 
theatre name and opening date. Streamer measures 15x29. Comes either gummed in front or gummed in back. Specify when ordering. 
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DELUXE FULL-COLOR ACCESSORIES 


WAL DISNE'S | 
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Released by HUENA VISTA Disintunon Co. Inc.» 1954 Walt Disney Productions 


22 x 28 


ALSO AVAILABLE FROM 
NATIONAL SCREEN SERVICE 
30 x 40 DISPLAYS 40 x 60 DISPLAYS 


24 x 60 DISPLAYS 24 x 82 DISPLAYS 
STANDEES 
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DAVID TOMLINSON - GLYNIS JOHNS 
aie BADDELE- otic f-csrenAhe--CGWYNN ata 
BL WALSH OoGRAT cpus ll WASH ROBERT STEVENSON -esexmneme 11 x 14 LOBBIES, SET OF 9, INCLUDING TITLE CARD 


The FAIREST The FUNNIEST 
of them all... of them all... 
WALT DISNEY’S 


e680 


SOS SORC59 
69000086060 
SSESERESES OE 
BSOOTESRSLZE 
@8e@ 886 86: 


2e6060 
ttt 
SSSR 


eeeceeeses 
900000600 
e00eee00 
|: Segqeeooooeoe 
4 ysssssssssssess 
$00e00800e0 6000 
e ose 
e000 
‘ Sa acaceann 
mee ttTrtttiitti it 
Seseosonesooeces 
ee 
@eenececoessees 
ae 
ecese seccce 
eeceee seeseese 
gageee secesece 


* 


Hulie ‘Andrewsa. 7 
ee Dick Van k Van Dyke 


David Tomlinson .4 
Glynis Johns > 


COSTARRING 


HERMIONE BADDELEY- DOTRICE - GARBER - LANCHESTER 
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Released by BUENA eh Distt ian Co. tne. 81964 Welt Disney Productions 


i , | TECHNICOLOR® 
WANT Dees way? Porn TECHNICOLOR® 


ae mmayy ‘crate TECHNICOLOR® 


ALSO! 


WINDOW CARD SET OF 12 DELUXE FULL-COLOR LOBBIES, 8x10, 


PRESENTING MAGIC MOMENTS FROM ‘MARY POPPINS’ 


DELUXE FULL COLOR POSTERS 


| dh d-ted 
Liked 


eee 
* 
* 


RESESS 
h++++-4 * 
SOKSRHESSS: 
OSOSEEETEH 


a 


JULIE ANDREWS 
DICK VAN DYKE 
DAVID TOMLINSON 
GLYNIS JOHNS 


ee a 


*S\ TECHNICOLOR 


Sarenly by BILL WALSH DON Da GRADI- Base nth May Paps bok by PLIRAERS: Coy BILL WALSH - vec by ROBERT STEVENSON Nati BUMAYSTA 


HERMIONE BADDELEY potrice- GARBER - LANCHESTER - TREACHER -OWEN - ED WYNN 


6-SHEET 


WALT DISNEY’S 


oo 


JULIE ANDREWS 
DICK VAN DYKE 


. 


DAVID TOMLINSON - GLYNIS JOHNS 
tte BADDELEY: ottce- itn -twcsre-meichen-cven-GO WYNN TECHNICOLOR® 


BL WALSH DN OGRA :osL wes BL WALSH ROBERT STEVENSON smi 


1-SHEET “A” 


Mes, 


The FAIREST — 
of them all... 


WALT DISNEY’S 


The FUNNIEST 
of them ail... 


Sees eeoe 
SOSSECH ESCO 
Cd db dededadededl 


Se 


SESH Se 
ead 
S08 
eee 


89660 
SESCG 


840606 


Tt 
@00000 00960 
209600 06000 
,9e0 


weeresse se) oees 
id 
BOSS SEEHECOE 


SSOSSER 
seee 


SHOGSSCOSSESOSOD 
eee 


€96600060886008 
99400602 08060608 
(OE 900008006000 


- SVOSSC CCR 
4g @E BOSH SBOE 
Seseeesoee? 


et not 

Julie Andrew 
Dick Van Dyke 
David Tomlinson 
Glynis Johns 2 


HERMIONE BADDELEY: poTRICE- GARBER - LANCHESTER 


REGINALD 


TREACHER - OWEN suo ED WYNN TECHNICOLOR’ 
some BIlL WALSH DON DaGRADI ezs2:PLIRAVERS cosmaceBILl WALSH °°s¢ROBEAT STEVENSON 


Released by BUENA VISTA Distitution Co, inc. ©1984 Walt Disney Productions 


3-SHEET 


ACCLAIMED 


by everyone as 


WALT DISNEYS 


_ greatest | 
motion picture achievement! 


8ESOR 
2588s $8 
SOS 6006 eee +4 
O08 86006 
A obo>p4-4 


2 

Led 
bd 
ee 
6 
ee 
oe 
4 
Pes 
$s 
ee 


Ld 


SESECE 
eo 
oe 


5 Sesccescs 


4. 8 


ane. 


1 Thus ts the one youll be talking about! 


1-SHEET “B” 


SPECIAL TEASER 


{ 
| 
7 
q q 
' 
| 
| 
J 


AM es, 
| ANCHESTE IPED 
AWUGACOIC © ACAGFIEA UV 


lion {o., Inc. ©1864 Wall Uisney Productions TECHNICOLOR® 


} | 
AQ ef 
he | 

m1 

| 


DILANAL CH: piatorhy AAI RERESTEVENCN 


) 
[ F } 

) I\ 0 A. Gee: Poe ‘ ? 
PRIVERS © 9 Arnaniea HiHY att | 

LAA EA LO-DIOGUCE! BIEL HVAEOHE DH GGIGE H 


30-SHEET in dramatic deluxe full color. Prepared to fill entire 
billboard posting area, leaving space at side for theatre 
identification as illustrated below. 
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All posters and accessories are available at your local branch of 


NATIONAL SCREEN SERVICE 


unless otherwise noted 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


